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On the CBS network you can watch a television show that 
sprung from a Twitter account — “$#*! My Dad Says”  — 
another telling sign that social networks are imbuing life.

http://www.merriam-webster.com/dictionary/social%20media
http://thedeadline.tumblr.com/post/5904630983/what-i-learned-in-joplin
http://thedeadline.tumblr.com/post/5904630983/what-i-learned-in-joplin
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The social dialog 
was changed by 
“micro blogger” 
Twitter.

Over 200,000 
brands have cre-
ated an outpost 
on Facebook.

F2F events are 
still popular 
among social set.

Social media 
listening tools 
provide realtime 
buzz tracking 
and reputation 
monitoring.

Tencent’s QQ is 
leading Asia chat 
service with 637 
million users.

Twitter is a 
hub for trend 
monitoring and 
tracking.

Legend

Data shown in hyper link blue 
are linked to source web sites. 
Some of the sources are also 
listed in the Services and Tools 
section starting on page 83. 
About 200 companies and other 
resources can be found in the 
Services and Tools section of 
Social Engagement Marketing.

The success of 
Starbucks is 
driven by Time 
Compression.

“Like” buttons 
are served more 
than 2 billion 
times daily and 
have become a 
cultural icon.

Viva Gen Y! This 
69-million strong 
wave is trans-
forming culture. 

YouTube’s five 
year anniversary 
stat: more video 
viewed than top 3 
U.S. TV networks.

The buzz social 
marketing is 
social ROI.

Sony Ericcson is 
one global brand 
that has drawn 
more than 5 mil-
lion followers.

Social marketing 
agencies help 
spread social 
campaigns.

Queensland tour-
ism jumped 20% 
after this social 
media campaign.

Smartphones, 
like the iPhone, 
propel the popu-
larity of texting 
and “checking 
in” apps.

Ashton Kutcher 
drew attention 
to his Twitter fol-
lower race with 
CNN’s Larry King.

http://www.ubercool.com/social-engagement-marketing
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One of the most popular comedy shows on television is CBS’ The Big Bang Theory — a 
story about four geeks and their digital lifestyle interactions, proves that geeks are not 
only winning but are transforming our media landscape in the process. And CBS scored 
another first: a television show based on a Twitter feed, $#*! My Dad Says.

“Around 2050, the state 

of Massachusetts will be the 

first jurisdiction to legalize 

marriages with robots.”

David Levy, 

GM says that OnStar will now allow you to update 
your Facebook status. Jokes talkshow host Jay Leno, 
“Well finally, I was getting bored talking and texting.”

http://venturebeat.com/2011/01/19/kids-technology/
http://www.wesh.com/news/19502838/detail.html
http://news.bbc.co.uk/2/hi/6200005.stm
http://news.bbc.co.uk/2/hi/6200005.stm
http://www.tomshardware.com/reviews/holiday-gift-guide-2010-hardware,2808-8.html
http://www.dailymail.co.uk/sciencetech/article-1374632/Smartphone-cold-turkey-Scientists-prove-youngsters-suffer-gadget-withdrawal.html
http://www.dailymail.co.uk/sciencetech/article-1374632/Smartphone-cold-turkey-Scientists-prove-youngsters-suffer-gadget-withdrawal.html
http://www.dailymail.co.uk/sciencetech/article-1374632/Smartphone-cold-turkey-Scientists-prove-youngsters-suffer-gadget-withdrawal.html
http://online.wsj.com/article/SB10001424052748703300904576178381437662352.html?mod=WSJ_Tech_LEADTop
http://www.internetworldstats.com/stats8.htm
http://www.internetworldstats.com/stats8.htm
http://articles.cnn.com/2009-11-17/tech/unfriend.word_1_unfriend-defriend-facebook?_s=PM:TECH
http://www.engadget.com/2011/03/24/omg-fyi-and-lol-enter-oxford-english-dictionary-foreshadow-th/
http://www.engadget.com/2011/03/24/omg-fyi-and-lol-enter-oxford-english-dictionary-foreshadow-th/
http://news.bbc.co.uk/2/hi/6200005.stm
http://news.bbc.co.uk/2/hi/6200005.stm
http://www.pewinternet.org/Reports/2010/Teens-and-Mobile-Phones/Chapter-3/Sleeping-with-the-phone-on-or-near-the-bed.aspx
http://www.pewinternet.org/Reports/2010/Teens-and-Mobile-Phones/Chapter-3/Sleeping-with-the-phone-on-or-near-the-bed.aspx
http://987ampradio.radio.com/2010/09/21/general-motors-introduces-facebook-in-onstar/
http://987ampradio.radio.com/2010/09/21/general-motors-introduces-facebook-in-onstar/
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.
ADD emerges

Information anxiety

Instant gratification

Fast food

Time Compression

One of the most significant Time Compression developments was the 
opening of the first McDonald’s restaurant at 14th and E Street in San 
Bernardino, Calif. on December 12, 1948. Notice the company mascot, 
“Speedy” on the restaurant’s outdoor signage.
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http://en.wikipedia.org/wiki/Richard_and_Maurice_McDonald
http://en.wikipedia.org/wiki/Richard_and_Maurice_McDonald
http://en.wikipedia.org/wiki/White_Castle_(restaurant)
http://en.wikipedia.org/wiki/White_Castle_(restaurant)
http://www.aboutmcdonalds.com/mcd/students/faq_for_students.html#25
http://www.aboutmcdonalds.com/mcd/students/faq_for_students.html#25
http://www.answers.com/topic/ray-kroc
http://www.google.com/url?sa=t&source=web&ct=res&cd=2&url=http%3A%2F%2Fwww.akamai.com%2Fdl%2Finvestors%2Fakamai_annual_2006.pdf&ei=-ObDScyFNYH0sAOu5oAy&usg=AFQjCNGuXaCphhJuzCu2AH9Zm0Xuam8qUA&sig2=V8Uw52s6wTZDBw21j7oaxg
http://www.google.com/url?sa=t&source=web&ct=res&cd=2&url=http%3A%2F%2Fwww.akamai.com%2Fdl%2Finvestors%2Fakamai_annual_2006.pdf&ei=-ObDScyFNYH0sAOu5oAy&usg=AFQjCNGuXaCphhJuzCu2AH9Zm0Xuam8qUA&sig2=V8Uw52s6wTZDBw21j7oaxg
http://www.google.com/url?sa=t&source=web&ct=res&cd=2&url=http%3A%2F%2Fwww.akamai.com%2Fdl%2Finvestors%2Fakamai_annual_2006.pdf&ei=-ObDScyFNYH0sAOu5oAy&usg=AFQjCNGuXaCphhJuzCu2AH9Zm0Xuam8qUA&sig2=V8Uw52s6wTZDBw21j7oaxg
http://www.ukoln.ac.uk/services/papers/bl/blri078/content/repor~13.htm
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Retailing effect

, according to 

The Wall Street Journal 

BusinessWeek article.

More than 

Time Compression (cont’d)

As Time Compression hurtles forward, marketers and media are speeding up our culture, 
as this National car rental ad sign, spotted at San Francisco airport, pointedly illustrates.

Trendwatch: Energy

In the 1920s, 
U.S. adults 
averaged 8.8 
hours of sleep. 
Now it’s 6.7 
on weekdays. 

No wonder coffee has become 
a $70 billion global business, 
up from $30 billion a decade 
ago, reports the U.N. Food and 
Agriculture Organization. And 
energy drinks have exploded 
into a $42 billion worldwide 
business, fueled by an urgent 
need to pack just one more 
activity into an already busy 
day. There’s even a Starbucks 
on the Allure of the Seas cruise 
ship. Who needs to relax?

Campbell’s Soup At Hand, a Time Compression food, is 
the most successful product introduction in Campbell’s 
history, after all, 34% of lunches are eaten on the run.

http://www.emarketer.com/Article.aspx?R=1008301
http://www.emarketer.com/Article.aspx?R=1008301
http://www.emarketer.com/Article.aspx?R=1008301
http://www.msnbc.msn.com/id/19262063/site/newsweek/
http://www.msnbc.msn.com/id/19262063/site/newsweek/
http://www.nytimes.com/2008/02/21/nyregion/21golf.html?pagewanted=print
http://www.nytimes.com/2008/02/21/nyregion/21golf.html?pagewanted=print
http://www.businessweek.com/magazine/content/07_21/b4035088.htm
http://www.businessweek.com/magazine/content/07_21/b4035088.htm
http://www.towergroup.com/research/news/news.htm?newsId=8005500
http://www.towergroup.com/research/news/news.htm?newsId=8005500
http://walmartwatch.org/blog/archives/wal-mart-stores-size-works-against-them/
http://walmartwatch.org/blog/archives/wal-mart-stores-size-works-against-them/
http://www.businessweek.com/magazine/content/05_19/b3932105_mz057.htm
http://www.businessweek.com/magazine/content/05_19/b3932105_mz057.htm
http://www.businessweek.com/magazine/content/05_19/b3932105_mz057.htm
http://www.usatoday.com/money/perfi/general/2006-12-01-speedy-shopping-usat_x.htm
http://www.usatoday.com/money/perfi/general/2006-12-01-speedy-shopping-usat_x.htm
http://www.ubercool.com/time-compression/
http://www.ubercool.com/time-compression/
http://www.ubercool.com/time-compression/
http://www.ubercool.com/time-compression/
http://articles.cnn.com/2009-03-04/health/sleep.stress.economy_1_national-sleep-foundation-poll-anxiety?_s=PM:HEALTH
http://articles.cnn.com/2009-03-04/health/sleep.stress.economy_1_national-sleep-foundation-poll-anxiety?_s=PM:HEALTH
http://www.ubercool.com/coffee/
http://www.nutraingredients.com/Consumer-Trends/Europe-worth-15-of-42bn-global-energy-sports-product-market
http://www.nutraingredients.com/Consumer-Trends/Europe-worth-15-of-42bn-global-energy-sports-product-market
http://travel.usatoday.com/cruises/post/2010/10/starbucks-royal-caribbean-cruise-ship-allure-of-the-seas-cafe/128801/
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Beyond couch potatoes

Mobile phone

CrackBerry

iOS hegemony
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Mobile internet

iPad

.

Unwired

A long line has forming in San Francisco. Harry Potter movie? Celebrity photo signing? No, it’s 
“iDay” — the line waiting to buy the first Apple iPhone on June 29, 2007. Some people camped 
out waiting for the popular smartphone to go on sale. As late-night talkshow host Jay Leno 
once joked on The Tonight Show, “the only time kids go camping now is in front of a Circuit 
City waiting for a videogame to go on sale.” The store names may have changed, but this 
pointed cultural observation remains very true.

Mobile Phone Users

Mobile Social Media Users

2007                                         2011

3.3B

5.3B

82M 554M

Overall Mobile Phone Growth vs. 
Mobile Social Media User Forecast

 

http://www.zenith.com/sub_about/about_remote.html
http://www.geniecompany.com/GenieCompany.aspx?cid=284
http://www.geniecompany.com/GenieCompany.aspx?cid=284
http://mobithinking.com/mobile-marketing-tools/latest-mobile-stats#subscribers
http://mobithinking.com/mobile-marketing-tools/latest-mobile-stats#subscribers
http://pewinternet.org/Reports/2011/Smartphones.aspx
http://pewinternet.org/Reports/2011/Smartphones.aspx
http://www.zdnet.co.uk/news/financials/2010/09/17/rim-reports-50-million-blackberry-subscribers-40090149/
http://www.zdnet.co.uk/news/financials/2010/09/17/rim-reports-50-million-blackberry-subscribers-40090149/
http://isource.com/2011/04/20/analysis-of-apples-samsung-suit-finds-impressive-ios-device-sales-numbers/
http://isource.com/2011/04/20/analysis-of-apples-samsung-suit-finds-impressive-ios-device-sales-numbers/
http://osxdaily.com/2011/05/24/ios-app-store-now-has-500000-apps-infographic/
http://gigaom.com/2010/04/12/mary-meeker-mobile-internet-will-soon-overtake-fixed-internet/
http://gigaom.com/2010/04/12/mary-meeker-mobile-internet-will-soon-overtake-fixed-internet/
http://www.gadgetoxic.com/2011/04/22/isuppli-slashes-forecast-for-2011-ipad-2-shipments/
http://www.gadgetoxic.com/2011/04/22/isuppli-slashes-forecast-for-2011-ipad-2-shipments/


Discussion Forums

 in 

Big Boards,

Trolls, Flame Wars 

The incognito nature of the 
Internet has spurred a phe-
nomenon dubbed “trolling” — 
incendiary postings designed 
to enrage forum members. 
The term is derived from 
“trawling” — a style of fishing 
where a boat drags a trawl net 
behind it to catch fish. Using 
camouflaged identities that 
rely on inscrutable handles, 
trolls pose a major headache 
for online communities, 
because they can post without 
being held accountable for 
what’s said. Trolling is kept 
in check by moderators and 
users who “flag” flames, a pro-
cess where posts are identified 
as candidates for removal. But 
despite this vigilance, ”flame 
wars” remain a unique part of 
the online community fabric.

Top 10 Discussion Forums

RANK FORUM MEMBERS

http://en.wikipedia.org/wiki/VBulletin
http://en.wikipedia.org/wiki/Internet_Brands
http://rankings.big-boards.com/
http://rankings.big-boards.com/?filter=all,all&p=all
http://rankings.big-boards.com/?filter=all,all&p=all
http://netforbeginners.about.com/od/forumsandlists/Internet_Forums_and_Mailing_Lists.htm
http://netforbeginners.about.com/od/forumsandlists/Internet_Forums_and_Mailing_Lists.htm
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Texting

U.S. texting

an 
.

Mobile phone use

2010.
Global texting use

Text capital of the world

Addictive

Texting teens

DWI is the new DUI

The 
Wall Street Journal

, 

Metrolink train engineer Robert Sanchez 
was involved in the worst texting-related 
accident, in which 25 people were killed, 
just one minute after receiving a text.

Sexting 

Taking nude or nearly nude 
images of yourself with a cell-
phone and sending them to 
friends is called “sexting.” In 
2008, 18 students at a Castle 
Rock, Colo. middle school sent 
around nude photos of them-
selves. Other sexting cases 
have been reported in New 
Jersey, New York, Alabama, 
Utah, Pennsylvania, Texas 
and Connecticut, reports 
USA Today. A Pew survey of 
800 teenagers in 2009 found 
that 4% of cell-owning teens 
ages 12 to 17 say they’ve sent 
sexually suggestive pictures 
of themselves to someone else 
via text, and 15% reported 
having received such material. 
Sexting messages use another 
texting protocol, called MMS 
or Multimedia Messaging 
Service. Messaging includes 
four types of communication: 
SMS, MMS, mobile email and 
instant messaging  — the latter 
is covered on the next page.

http://www.cellular-news.com/story/47162.php
http://www.cellular-news.com/story/47162.php
http://www.ctia.org/media/press/body.cfm/prid/1936
http://www.ctia.org/media/press/body.cfm/prid/1936
http://www.ctia.org/media/press/body.cfm/prid/1936
http://en.wikipedia.org/wiki/Text_messaging#United_States
http://en.wikipedia.org/wiki/Text_messaging#United_States
http://mobithinking.com/mobile-marketing-tools/latest-mobile-stats#subscribers
http://mobithinking.com/mobile-marketing-tools/latest-mobile-stats#subscribers
http://en.wikipedia.org/wiki/Text_messaging#Philippines
http://www.grandviewschools.org/Word/texting.php
http://www.grandviewschools.org/Word/texting.php
http://mashable.com/2010/10/14/nielsen-texting-stats/
http://mashable.com/2010/10/14/nielsen-texting-stats/
http://www.dailymail.co.uk/news/worldnews/article-1055489/Train-driver-sending-text-message-blamed-crash-killed-25-Los-Angeles.html
http://www.dailymail.co.uk/news/worldnews/article-1055489/Train-driver-sending-text-message-blamed-crash-killed-25-Los-Angeles.html
http://www.usatoday.com/tech/wireless/phones/2008-06-04-nude-cellphone-photos_N.htm
http://www.usatoday.com/tech/wireless/phones/2008-06-04-nude-cellphone-photos_N.htm
http://www.usatoday.com/tech/wireless/phones/2008-06-04-nude-cellphone-photos_N.htm
http://www.usatoday.com/tech/wireless/phones/2008-06-04-nude-cellphone-photos_N.htm
http://en.wikipedia.org/wiki/Multimedia_Messaging_Service
http://en.wikipedia.org/wiki/Multimedia_Messaging_Service
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Today,  and 

IM benefits

Smileys

Buddy list

Market size –
.

.
History

XMPP

Foley gaffe

The Foley scandal led to heightened 

The Today Show

Instant Messaging

LOL :)

IMing has led to a whole new 
social dialog that includes the 
liberal use of abbreviations 
and smileys. Shortcuts like 
“LOL” for “laughing out loud” 
are now even showing up in 
schoolwork with one third of 
students reporting their use 
in a Pew study. A quarter of 
students even admit using 
smiley faces in schoolwork. 
As the global drums of chat 
beat louder, there is no ques-
tion that the use of emoticons 
will only grow. A 2007 survey 
of 40,000 Yahoo! Messenger 
instant-message users sup-
ports that belief: 55% report-
ed using emoticons daily.

With more than 600 million registered users, Skype is the most popular instant 
messaging program in the western world. The chat and VoIP program recently 
added the ability to make video calls on Internet-enabled TVs, as shown here 
at the Jan. 2010 Consumer Electronics Show in Las Vegas.

http://online.wsj.com/article/SB10001424052748703730804576314854222820260.html
http://online.wsj.com/article/SB10001424052748703730804576314854222820260.html
http://www.fastcompany.com/1752492/microsoft-buys-skype-for-85-billion
http://online.wsj.com/article/SB10001424052748703730804576314854222820260.html
http://online.wsj.com/article/SB10001424052748703730804576314854222820260.html
http://mashable.com/2011/03/18/china-top-social-network/
http://www.bigblueball.com/forums/aim-news/35522-happy-10th-birthday-aim-buddy-list.html
http://mccollinsmedia.com/internet-socialmedia-facts/
http://mccollinsmedia.com/internet-socialmedia-facts/
http://i-a-e.org/iae-blog/golden-oldie-computer-in-education-news-items.html
http://i-a-e.org/iae-blog/golden-oldie-computer-in-education-news-items.html
http://abcnews.go.com/Blotter/BrianRoss/story?id=2509586&page=1
http://abcnews.go.com/Blotter/BrianRoss/story?id=2509586&page=1
http://abcnews.go.com/Blotter/BrianRoss/story?id=2509586&page=1
http://www.nytimes.com/2008/04/25/education/25writing.html
http://www.nytimes.com/2008/04/25/education/25writing.html
http://www.nytimes.com/2008/04/25/education/25writing.html
http://www.nytimes.com/2007/07/29/fashion/29emoticon.html?pagewanted=print
http://www.nytimes.com/2007/07/29/fashion/29emoticon.html?pagewanted=print
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, according to 

blogs each day

 and 

Boasting 

chronologically.
Blogging has created its 

. By contrast, 

Blogging

Technorati Top 15 Blogs 

RANK BLOG AUTHORITY

WordPress has become the darling of the blogosphere due 
to its extensibility, fostered by more than 4,000 plug-ins, 
and the indefatigable spirit of developer Matt Mullenweg. 
Above is a showcase blog created with WordPress (top).

http://www.blogpulse.com/
http://www.blogpulse.com/
http://www.blogpulse.com/
http://www.blogpulse.com/
http://news.netcraft.com/
http://thenextweb.com/media/2011/07/10/wordpress-now-powering-50-million-blogs/
http://mashable.com/2011/06/15/tumblr-surpasses-wordpress/
http://mashable.com/2011/06/15/tumblr-surpasses-wordpress/
http://techcrunch.com/2011/07/05/wordpress-3-2-released-into-the-wild-downloaded-more-than-330k-times-in-24-hours/
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://technorati.com/blogs/top100
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dating site

according to the Online 
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interracial dating and 

 or 

The rise in online dating had 

Online Dating

Demographics of Online Dating Site Visitors

GENDER

AGE

HOUSEHOLD INCOME 

http://news.google.com/newspapers?nid=2026&dat=20050901&id=ylUzAAAAIBAJ&sjid=H_AFAAAAIBAJ&pg=1074,246345
http://news.google.com/newspapers?nid=2026&dat=20050901&id=ylUzAAAAIBAJ&sjid=H_AFAAAAIBAJ&pg=1074,246345
http://online.wsj.com/article/SB10001424052748703882404575519871444705214.html
http://online.wsj.com/article/SB10001424052748703882404575519871444705214.html
http://online.wsj.com/article/SB10001424052748703882404575519871444705214.html
http://en.wikipedia.org/wiki/Dating_website
http://en.wikipedia.org/wiki/Dating_website
http://en.wikipedia.org/wiki/Match.com
http://en.wikipedia.org/wiki/Match.com
http://en.wikipedia.org/wiki/Online_dating_service
http://en.wikipedia.org/wiki/Online_dating_service
http://en.wikipedia.org/wiki/Online_dating_service
http://www.tallfriends.com
http://www.tallfriends.com
http://www.datemypet.com/
http://www.veggiedate.com
http://www.saltandpepperdating.com
http://www.jdate.com
http://www.jdate.com
http://www.lemondate.com/
http://www.true.com
http://www.true.com
http://www.ottawamenscentre.com/news/20040808_online_dating.htm
http://www.ottawamenscentre.com/news/20040808_online_dating.htm
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is readily cloned. 

Friendster’s 

deleted all 
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Friendster

Friendster was very popular in Asia, leading the company to launch a Vietnamese edition in 2008.

Top 10 Friendster Markets

RANK FORUM MEMBERS

http://www.jabrams.com/bio/
http://money.cnn.com/magazines/business2/business2_archive/2004/03/01/363554/index.htm
http://money.cnn.com/magazines/business2/business2_archive/2004/03/01/363554/index.htm
http://money.cnn.com/magazines/business2/business2_archive/2004/03/01/363554/index.htm
http://en.wikipedia.org/wiki/Friendster
http://en.wikipedia.org/wiki/Friendster
http://en.wikipedia.org/wiki/Friendster
http://en.wikipedia.org/wiki/Friendster
http://en.wikipedia.org/wiki/Orkut
http://mountainview.patch.com/articles/friendster-bids-farewell-to-its-user-profiles-today
http://mountainview.patch.com/articles/friendster-bids-farewell-to-its-user-profiles-today
http://mountainview.patch.com/articles/friendster-bids-farewell-to-its-user-profiles-today
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Small business

LinkedIn

LinkedIn founder Reid Hoffman once famously said, “A networker likes to meet people. I don’t. I like accomplishing things 
in the world. You meet people when you want to accomplish something.” With 120 million members currently, Hoffman has 
certainly accomplished a lot with LinkedIn. After LinkedIn went public in May, Hoffman’s stake was worth north of $2 billion.

LinkedIn at a Glance

GENERAL

USAGE PATTERNS

LINKEDIN API

http://techcrunch.com/2011/08/04/linkedin-now-adding-two-new-members-every-second/
http://en.wikipedia.org/wiki/LinkedIn
http://en.wikipedia.org/wiki/LinkedIn
http://idaconcpts.com/2009/12/31/linkedin-vs-facebook/
http://idaconcpts.com/2009/12/31/linkedin-vs-facebook/
http://idaconcpts.com/2009/12/31/linkedin-vs-facebook/
http://www.sec.gov/Archives/edgar/data/1271024/000119312511016022/ds1.htm
http://online.wsj.com/article/SB10001424052748703893104576108513654087724.html?mod=ITP_marketplace_0
http://online.wsj.com/article/SB10001424052748703893104576108513654087724.html?mod=ITP_marketplace_0
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://blog.linkedin.com/2011/03/22/linkedin-100-million/
http://blog.linkedin.com/2011/03/22/linkedin-100-million/
http://blog.linkedin.com/2011/03/22/linkedin-100-million/
http://blog.linkedin.com/2011/03/22/linkedin-100-million/
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://www.businessesgrow.com/2011/04/07/small-businesses-still-grappling-with-social-media-benefits/
http://www.businessesgrow.com/2011/04/07/small-businesses-still-grappling-with-social-media-benefits/
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The New York Times

, according to 

Network size

Demographics

old

The Wall Street Journal article 

President Obama ran a high-profile campaign on MySpace, recruiting 2,000 “friends” as delegates. It was 
a good strategy: 85% of Obama’s campaign funds were raised through social networking.

“MySpace could propel the 

company to $3 billion in annual 

revenues in the digital arena over 

the next several years.”

Rupert Murdoch, 

MySpace at a Glance

GENERAL

USAGE PATTERNS

MYSPACE API

http://www.businessweek.com/technology/content/jul2005/tc20050719_5427_tc119.htm
http://www.businessweek.com/technology/content/jul2005/tc20050719_5427_tc119.htm
http://www.businessweek.com/technology/content/jul2005/tc20050719_5427_tc119.htm
http://www.businessweek.com/technology/content/jul2005/tc20050719_5427_tc119.htm
http://weblogs.hitwise.com/bill-tancer/2006/07/myspace_moves_into_1_position.html
http://weblogs.hitwise.com/bill-tancer/2006/07/myspace_moves_into_1_position.html
http://techcrunch.com/2008/06/12/facebook-no-longer-the-second-largest-social-network/
http://www.nytimes.com/2005/08/28/fashion/sundaystyles/28MYSPACE.html
http://www.nytimes.com/2005/08/28/fashion/sundaystyles/28MYSPACE.html
http://www.nytimes.com/2005/08/28/fashion/sundaystyles/28MYSPACE.html
http://www.ignitesocialmedia.com/2009-social-network-analysis-report/
http://www.ignitesocialmedia.com/2009-social-network-analysis-report/
http://www.ignitesocialmedia.com/2009-social-network-analysis-report/
http://www.ignitesocialmedia.com/2009-social-network-analysis-report/
http://www.allfacebook.com/how-to-prevent-your-own-facebook-weinergate-2011-06
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Entertainment Weekly

, 

Facebook

No social network has done more to popularize the 
concept of “friend request” than Facebook. The aver-
age Facebook social networker sends eight friend 
requests each month and has 130 friends.

Fastest Growing Countries

RANK COUNTRY ADDED 05/11

Facebook at a Glance

GENERAL

USAGE PATTERNS

FACEBOOK API

http://techcrunch.com/2011/07/06/zuck-confirms-that-facebook-now-has-750-million-users/
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.accel.com/
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.microsoft.com/Presspass/press/2007/oct07/10-24FacebookPR.mspx
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.wired.com/epicenter/2010/06/facebook-09-revenue-neared-800-million/
http://www.wired.com/epicenter/2010/06/facebook-09-revenue-neared-800-million/
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://www.theage.com.au/news/general/beware-facebook/2008/01/18/1200620184398.html?page=fullpage#contentSwap2
http://blog.facebook.com/blog.php?post=136782277130
http://blog.facebook.com/blog.php?post=136782277130
http://social.venturebeat.com/2010/02/04/facebook-search/
http://socialmediatoday.com/paulkiser/285851/who-uses-facebook-twitter-linkedin-myspace-4thq-1stq-stats-and-analysis
http://socialmediatoday.com/paulkiser/285851/who-uses-facebook-twitter-linkedin-myspace-4thq-1stq-stats-and-analysis
http://socialmediatoday.com/paulkiser/285851/who-uses-facebook-twitter-linkedin-myspace-4thq-1stq-stats-and-analysis
http://www.bcu.ac.uk/courses/social-media
http://www.socialbakers.com/countries/continents
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Technology

Pop Icon

YouTube

Top U.S. Online Video Content 
Properties by Unique Viewers

 RANK PROPERTY USERS SESSIONS

YouTube at a Glance

GENERAL

USAGE PATTERNS

EXTERNAL LINKS

All-time Most Memorable YouTube Videos 

RANK ARTIST: TITLE  VIEWS

 1. 

 2. 

 

 7. 

 10.  

http://www.comscore.com/Press_Events/Press_Releases/2011/6/comScore_Releases_May_2011_U.S._Online_Video_Rankings
http://www.comscore.com/Press_Events/Press_Releases/2011/6/comScore_Releases_May_2011_U.S._Online_Video_Rankings
http://www.crunchbase.com/company/youtube
http://www.crunchbase.com/company/youtube
http://en.wikipedia.org/wiki/YouTube
http://en.wikipedia.org/wiki/YouTube
http://mashable.com/2010/05/17/youtube-2-billion-views/
http://www.comscore.com/Press_Events/Press_Releases/2011/6/comScore_Releases_May_2011_U.S._Online_Video_Rankings
http://www.comscore.com/Press_Events/Press_Releases/2011/6/comScore_Releases_May_2011_U.S._Online_Video_Rankings
http://www.comscore.com/Press_Events/Press_Releases/2011/6/comScore_Releases_May_2011_U.S._Online_Video_Rankings
http://www.comscore.com/Press_Events/Press_Releases/2010/6/comScore_Releases_May_2010_U.S._Online_Video_Rankings
http://www.comscore.com/Press_Events/Press_Releases/2010/6/comScore_Releases_May_2010_U.S._Online_Video_Rankings
http://techcrunch.com/2011/05/25/as-youtube-turns-6-years-old-daily-views-shoot-up-to-3-billion-yes-3-billion-daily/
http://youtube-global.blogspot.com/2010/05/at-five-years-two-billion-views-per-day.html
http://youtube-global.blogspot.com/2010/05/at-five-years-two-billion-views-per-day.html
http://www.comscore.com/Press_Events/Press_Releases/2011/6/comScore_Releases_May_2011_U.S._Online_Video_Rankings
http://techcrunch.com/2011/05/25/as-youtube-turns-6-years-old-daily-views-shoot-up-to-3-billion-yes-3-billion-daily/
http://techcrunch.com/2011/05/25/as-youtube-turns-6-years-old-daily-views-shoot-up-to-3-billion-yes-3-billion-daily/
http://online.wsj.com/public/article/SB115689298168048904-5wWyrSwyn6RfVfz9NwLk774VUWc_20070829.html?mod=rss_free
http://online.wsj.com/public/article/SB115689298168048904-5wWyrSwyn6RfVfz9NwLk774VUWc_20070829.html?mod=rss_free
http://techcrunch.com/2008/03/31/youtube-rickrolls-users/
http://www.comscore.com/Press_Events/Press_Releases/2011/6/comScore_Releases_May_2011_U.S._Online_Video_Rankings
http://techcrunch.com/2011/05/25/as-youtube-turns-6-years-old-daily-views-shoot-up-to-3-billion-yes-3-billion-daily/
http://www.youtube.com/watch?v=kffacxfA7G4
http://www.youtube.com/watch?v=qrO4YZeyl0I
http://www.youtube.com/watch?v=pRpeEdMmmQ0
http://www.youtube.com/watch?v=uelHwf8o7_U
http://www.youtube.com/watch?v=_OBlgSz8sSM
http://www.youtube.com/watch?v=CHVhwcOg6y8
http://www.youtube.com/watch?v=j5-yKhDd64s
http://www.youtube.com/watch?v=M11SvDtPBhA
http://www.youtube.com/watch?v=_Z5-P9v3F8w
http://www.youtube.com/watch?v=zBbMAJgBymA
http://www.readwriteweb.com/archives/top_10_youtube_videos_of_all_time.php
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Twitter

While Janis Krums of Sarasota, Fla. 
was not the first person to tweet 
about US Airlines Flight 1549 after 
it landed in the Hudson river in Jan. 
2009, he was the first to post a pho-
tograph of the floating plane, via 
Twitpic, a Twitter picture service.

Twitter at a Glance

GENERAL

USAGE PATTERNS

TWITTER API

 
 

The Most Retweeted Tweets in 2010

RANK TWEET  # HANDLE

http://money.cnn.com/2011/03/21/technology/twitter_turns_5/index.htm
http://money.cnn.com/2011/03/21/technology/twitter_turns_5/index.htm
http://techcrunch.com/2011/06/30/twitter-3200-million-tweets/
http://blog.sysomos.com/2011/05/31/sysomos-produc-update-gender-analysis-for-twitter-and-facebook/
http://blog.sysomos.com/2011/05/31/sysomos-produc-update-gender-analysis-for-twitter-and-facebook/
http://blog.sysomos.com/2011/05/31/sysomos-produc-update-gender-analysis-for-twitter-and-facebook/
http://blog.sysomos.com/2011/05/31/sysomos-produc-update-gender-analysis-for-twitter-and-facebook/
http://www.pewinternet.org/Reports/2009/Twitter-and-status-updating.aspx
http://www.readwriteweb.com/archives/twitter_confirms_it_has_passed_200_million_account.php
http://www.readwriteweb.com/archives/twitter_confirms_it_has_passed_200_million_account.php
http://www.sysomos.com/insidetwitter/geography/
http://www.sysomos.com/insidetwitter/geography/
http://techcrunch.com/2011/07/11/the-twitter-ecosystem-is-now-one-million-apps-strong-launches-new-developer-portal/
http://captico.com/eight-percent-americans-on-twitter/2011/04
http://www.businessinsider.com/twitter-is-obscenely-profitable-2011-6
http://techcrunch.com/2011/06/01/new-twitter-search-relevant/
http://techcrunch.com/2011/06/30/twitter-3200-million-tweets/
http://techcrunch.com/2011/07/11/the-twitter-ecosystem-is-now-one-million-apps-strong-launches-new-developer-portal/
http://yearinreview.twitter.com/retweets/


2 0

.

.

to 

Tumblr

Tumblr as a hybrid of social media and a traditional blog. Like a blog, it offers 20 different pre-designed ‘themes’ 
that lend instant elegance to the look of standard Tumblr microblogs. And like Twitter, where users “re-tweet,” 
Tumblr users “re-blog” items they like. And much like Facebook, posting links, videos and text is very easy.

http://blog.comscore.com/2011/06/facebook_linkedin_twitter_tumblr.html
http://blog.comscore.com/2011/06/facebook_linkedin_twitter_tumblr.html
http://en.wikipedia.org/wiki/Tumblr
http://smallbusiness.foxbusiness.com/technology-web/2011/06/24/why-tumblr-is-crown-jewel-startup-social-media/
http://mashable.com/2011/06/15/tumblr-surpasses-wordpress/
http://mashable.com/2011/06/15/tumblr-surpasses-wordpress/
http://thenextweb.com/media/2011/07/10/wordpress-now-powering-50-million-blogs/
http://en.wikipedia.org/wiki/Union_Square_Ventures
http://www.thewhir.com/web-hosting-news/122010_Blog_Host_Tumblr_Secures_30M_Investment_for_Data_Center_Expansion
http://www.thewhir.com/web-hosting-news/122010_Blog_Host_Tumblr_Secures_30M_Investment_for_Data_Center_Expansion
http://blog.sysomos.com/tag/tumblr/
http://mashable.com/2011/08/31/tumblr-record-uniques/
http://mashable.com/2011/08/31/tumblr-record-uniques/
http://www.businessinsider.com/the-new-york-times-is-tumbling-2010-6
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.

Google+

Google+ offer the ability to discriminate when sharing information, so instead of mass communicating with a large 
group of friends, Google+ allows users to set up groups, when connecting, which the company calls “Circles.” Below 
is the Circle organization screen, where you can drag people into circles. Mousing over each circle shape, expands the 
circle to show people icons associated with it. Will this method work for people with many friends?

Google icons, clockwise starting in the upper 
left-hand corner, circles, hangouts, home, sparks, 
profile and photos. Why is there a video camera 
on the hangouts icon? Because it features group 
video chat.

http://techcrunch.com/2011/06/28/google-plus-design-andy-hertzfeld/
http://techcrunch.com/2011/06/28/google-plus-design-andy-hertzfeld/
http://techcrunch.com/2011/06/28/google-plus-design-andy-hertzfeld/
http://techcrunch.com/2011/06/28/google-plus-design-andy-hertzfeld/
http://mashable.com/2011/06/28/google-plus/#view_as_one_page-gallery_box1675
http://mashable.com/2011/06/28/google-plus/#view_as_one_page-gallery_box1675
http://techcrunch.com/2011/06/30/google-takeout/
http://mashable.com/2011/08/02/google-plus-25-million-visitors/
http://mashable.com/2011/08/02/google-plus-25-million-visitors/
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Baby Boomers

Social media

noted that 

that 

Network preference – 

, 

Population composition

or . 

Boomer networks

Comedian George Lopez, a Baby Boomer, got into a Twitter 
row with Lindsay Lohan, a member of Gen-Y — proving that 
those Baby “laggards” are catching on fast. Incidentally, 
comScore reports that Facebook use among Latinos grew 
167% between April 2010 and April 2011.

Internet Use by U.S. Population Generation

GENERATION MILLIONS BORN AGES % TOT. POP. % OF NET POP.

Teens ‘Hate It’ When 
Parents Try to Friend 

Adults fueled Facebook’s 
growth in 2009 and 2010. How 
young people perceive the 
influx of older users depends 
on their age. Most younger 
teens hate it, or feel annoyed 
or nervous when parents are 
on the same social network. 
Among more mature 18- and 
19-year-olds that figure falls 
to 27%, but no more than one-
fifth of teens in any age group 
actually like having parents 
in their network. Imagine the 
panic they will feel when they 
find out that nearly half (48%) 
of parents add their children 
as friends on Facebook, 
according to a Retrevo survey.

http://www.burstmedia.com/pdfs/research/2009_08_01.pdf
http://blogs.entercomdigital.com/2010/02/
http://blogs.entercomdigital.com/2010/02/
http://blogs.entercomdigital.com/2010/02/
http://mashable.com/2010/01/28/baby-boomers-social-media/
http://mashable.com/2010/01/28/baby-boomers-social-media/
http://social-media-optimization.com/2008/06/baby-boomers-and-social-networks/
http://social-media-optimization.com/2008/06/baby-boomers-and-social-networks/
http://social-media-optimization.com/2008/06/baby-boomers-and-social-networks/
http://www.burstmedia.com/pdfs/research/2009_08_01.pdf
http://www.burstmedia.com/pdfs/research/2009_08_01.pdf
http://www.burstmedia.com/pdfs/research/2009_08_01.pdf
http://mashable.com/2010/01/28/baby-boomers-social-media/
http://mashable.com/2010/01/28/baby-boomers-social-media/
http://www.pewinternet.org/Reports/2010/Generations-2010.aspx
http://directmarketingobservations.com/2007/11/13/the-top-30-social-network-sites-for-baby-boomers/
http://directmarketingobservations.com/2007/11/13/the-top-30-social-network-sites-for-baby-boomers/
http://www.onlinesocialmedia.net/20100331/lindsay-lohan-and-george-lopez-war-of-words-on-twitter/
http://www.onlinesocialmedia.net/20100331/lindsay-lohan-and-george-lopez-war-of-words-on-twitter/
http://www.emarketer.com/Article.aspx?R=1007759
http://www.emarketer.com/Article.aspx?R=1007759
http://www.emarketer.com/Article.aspx?R=1007759
http://www.emarketer.com/Article.aspx?R=1007759
http://mashable.com/2010/05/03/facebook-parents/
http://mashable.com/2010/05/03/facebook-parents/
http://mashable.com/2010/05/03/facebook-parents/
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Generation Y, Digital Natives

<11
16%

12-17
8%

18-34
23%

35-44
13%

45-64
26%

65+
13%

Gen-Y and U.S. Population Profile 
by Age, 2011

Formspring.me

Teenagers are flocking to 
Formspring.me, a Q&A social 
media tool launched in Nov. 
2009 that allows users to 
anonymously ask questions 
for others to publicly answer. 
Users get a unique URL that 
points their friends (or foes) to 
a simple form that reads, “Ask 
me anything.” The site went 
viral, attracting 25 million 
registered users in July 2011, 
claims the company. Reason: 
Some questions devolved into 
life and death issues.

Millennials are the 
most ethnically 

and racially diverse 
generation in U.S. 

history — less than 
six in 10 are white. 

http://www.emarketer.com/Report.aspx?code=emarketer_2000649
http://www.emarketer.com/Report.aspx?code=emarketer_2000649
http://www.emarketer.com/Article.aspx?R=1008382
http://www.emarketer.com/Article.aspx?R=1008382
http://www.emarketer.com/Article.aspx?R=1008382
http://www.emarketer.com/Article.aspx?R=1008382
http://www.emarketer.com/Article.aspx?R=1008263
http://www.emarketer.com/Article.aspx?R=1008263
http://www.emarketer.com/Article.aspx?R=1008263
http://www.emarketer.com/Article.aspx?R=1008263
http://www.emarketer.com/Article.aspx?R=1008263
http://www.emarketer.com/Article.aspx?R=1008263
http://www.emarketer.com/Article.aspx?R=1008263
http://www.wewanttraffic.com/news/post/Gen-Y-Holds-Tight-to-E-Mail-and-Texting.aspx
http://www.wewanttraffic.com/news/post/Gen-Y-Holds-Tight-to-E-Mail-and-Texting.aspx
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://debjjones.com/younger-women-step-to-social-beat-what-does-i
http://debjjones.com/younger-women-step-to-social-beat-what-does-i
http://debjjones.com/younger-women-step-to-social-beat-what-does-i
http://debjjones.com/younger-women-step-to-social-beat-what-does-i
http://debjjones.com/younger-women-step-to-social-beat-what-does-i
http://debjjones.com/younger-women-step-to-social-beat-what-does-i
http://www.emarketer.com/Article.aspx?R=1007202
http://www.emarketer.com/Article.aspx?R=1007202
http://www.emarketer.com/Article.aspx?R=1007202
http://www.nytimes.com/2010/05/09/fashion/09privacy.html
http://www.nytimes.com/2010/05/09/fashion/09privacy.html
http://www.nytimes.com/2010/05/09/fashion/09privacy.html
http://www.nytimes.com/2010/05/09/fashion/09privacy.html
http://www.nytimes.com/2010/05/09/fashion/09privacy.html
http://www.nytimes.com/2010/05/09/fashion/09privacy.html
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://pewresearch.org/pubs/1484/social-media-mobile-internet-use-teens-millennials-fewer-blog
http://www.emarketer.com/Article.aspx?R=1008382
http://www.formspring.me/
http://mashable.com/2011/06/29/formspring-25-million-users/
http://mashable.com/2011/06/29/formspring-25-million-users/
http://mashable.com/2011/06/29/formspring-25-million-users/
http://www.helium.com/items/1845123-alexis-pilkington-formspring
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Brand engagement
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Women Networkers

While there is a lively debate whether Britney Spears actu-
ally tweets, there’s no question that her marquee brand 
has surpassed that of golden boy, Ashton Kutcher.

Social Networks’ Female Ratio

RANK SOCIAL NETWORK SHARE

You Share Too Much!

How do women really feel 
about some of their Facebook 
friends? Annoyed, that’s 
how! Most women, 83%, 
were annoyed at one time or 
another by posts from their 
Facebook connections. Pet 
peeves: whining posts, which 
63% hate, distantly followed 
by political chatter and brag-
ging. People they really don’t 
like: over-sharers of mundane 
data (65%) and members who 
“Like” too many posts (46%). 
Meeeeoooow!

http://www.women2.org/women-20-founders-named-most-influential-women-in-technology-2010-in-fast-company-magazine/
http://scitech.blogs.cnn.com/2010/05/24/britney-passes-ashton-atop-twitter/
http://scitech.blogs.cnn.com/2010/05/24/britney-passes-ashton-atop-twitter/
http://scitech.blogs.cnn.com/2010/05/24/britney-passes-ashton-atop-twitter/
http://twitter.com/#!/BRITNEYSPEARS
http://twitter.com/#!/aplusk
http://blogs.wsj.com/digits/2009/05/21/skype-gets-the-oprah-treatment/
http://www.marketingcharts.com/interactive/more-women-than-men-on-social-networks-have-more-friends-than-men-do-4444/
http://www.marketingcharts.com/interactive/more-women-than-men-on-social-networks-have-more-friends-than-men-do-4444/
http://summation.typepad.com/summation/2008/03/men-are-from-vi.html
http://summation.typepad.com/summation/2008/03/men-are-from-vi.html
http://summation.typepad.com/summation/2008/03/men-are-from-vi.html
http://summation.typepad.com/summation/2008/03/men-are-from-vi.html
http://blog.rescuetime.com/2010/05/04/startling-data-are-men-32-more-productive-than-women/
http://blog.rescuetime.com/2010/05/04/startling-data-are-men-32-more-productive-than-women/
http://www.bbc.co.uk/news/10121931
http://www.bbc.co.uk/news/10121931
http://www.bbc.co.uk/news/10121931
http://socialmediacollege.com.au/2010/01/08/gen-y-women-respond-to-interactive-non-intrusive-campaigns/
http://socialmediacollege.com.au/2010/01/08/gen-y-women-respond-to-interactive-non-intrusive-campaigns/
http://socialmediacollege.com.au/2010/01/08/gen-y-women-respond-to-interactive-non-intrusive-campaigns/
http://socialmediacollege.com.au/2010/01/08/gen-y-women-respond-to-interactive-non-intrusive-campaigns/
http://www.bbc.co.uk/news/10121931
http://www.bbc.co.uk/news/10121931
http://www.bbc.co.uk/news/10121931
http://twitter.com/#!/aplusk
http://mashable.com/2011/03/30/women-facebook-survey/
http://mashable.com/2011/03/30/women-facebook-survey/
http://mashable.com/2011/03/30/women-facebook-survey/
http://mashable.com/2011/03/30/women-facebook-survey/
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Japan
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 alone.
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Asia

Top Asia Social Networks 
by Country and Size

TYPE COUNTRY ACTIVE USERS

Large and Small Asia 
Facebook Countries 
Not Equally Engaged

According to Socialbakers, 
there are 150 million Facebook 
users in Asia — or one in every 
five Internet users. Facebook’s 
biggest fans are Indonesia, 
Philippines and India, which 
account for 52% of all users 
in Asia. But when iCrossing 
analyzed Google Ad Planner 
return visit data it discovered 
that Facebook addiction is 
not particularly high among 
these three top nations. 
Facebook users in Indonesia, 
Philippines and India do not 
frequent Facebook as much 
as their Western counterparts. 
And while the number of 
female users in India is grow-
ing, India’s Facebook users 
are largely male. Then there’s 
China, where the ruling regime 
has fueled an intense need to 
socially engage. While China 
has 519,000 Facebook users, 
a staggering 117 million bul-
letin boards take up the slack. 
Some deliberately translate 
everything in English so sto-
ries can disseminate quickly, 
before being found and cen-
sored. China Smack is a perfect 
example. Next are the 221 
million blogs and 176 million 
social network users who also 
use these platforms to spread 
ideas and news. It’s evident 
that social media are having a 
palpable impact on China and 
the rest of Asia.

http://www.cbsnews.com/stories/2008/10/23/tech/main4540763.shtml
http://www.nextupresearch.com/Site/NEXT_up!.html
http://www.nextupresearch.com/Site/NEXT_up!.html
http://www.penn-olson.com/2011/04/24/top-3-facebook-nations-in-asia/
http://mashable.com/2011/05/03/renren-ipo/
http://mashable.com/2011/05/03/renren-ipo/
http://techcrunch.com/2009/07/07/china-blocks-access-to-twitter-facebook-after-riots/
http://www.emarketer.com/Article.aspx?R=1008235
http://www.emarketer.com/Article.aspx?R=1008235
http://www.insidefacebook.com/2010/11/02/indonesia-facebook/
http://www.insidefacebook.com/2010/11/02/indonesia-facebook/
http://www.socialbakers.com/countries/continent-detail/asia
http://www.facebook.com/pages/DrH-Susilo-Bambang-Yudhoyono/40873079388
http://www.socialbakers.com/countries/continent-detail/asia
http://www.nytimes.com/2011/01/10/technology/10facebook.html
http://www.nytimes.com/2011/01/10/technology/10facebook.html
http://www.nytimes.com/2011/01/10/technology/10facebook.html
http://www.nytimes.com/2011/01/10/technology/10facebook.html
http://techcrunch.com/2011/05/13/twitter-and-mobile-carrier-ntt-docomo-to-offer-lbs/
http://www.readwriteweb.com/archives/twitter_confirms_it_has_passed_200_million_account.php
http://www.readwriteweb.com/archives/twitter_confirms_it_has_passed_200_million_account.php
http://www.squidoo.com/cyworld
http://www.squidoo.com/cyworld
http://www.squidoo.com/cyworld
http://www.socialbakers.com/countries/continent-detail/asia
http://mountainview.patch.com/articles/friendster-bids-farewell-to-its-user-profiles-today
http://mountainview.patch.com/articles/friendster-bids-farewell-to-its-user-profiles-today
http://www.socialbakers.com/countries/continent-detail/asia
http://www.nytimes.com/2011/05/08/world/asia/08singapore.html
http://www.allfacebook.com/infographic-facebook-is-asias-5th-largest-country-2011-04
http://www.penn-olson.com/2011/04/24/top-3-facebook-nations-in-asia/
http://www.penn-olson.com/2011/04/24/top-3-facebook-nations-in-asia/
http://www.socialbakers.com/countries/continent-detail/asia
http://www.socialbakers.com/countries/continent-detail/asia
http://www.penn-olson.com/2011/04/24/top-3-facebook-nations-in-asia/
http://www.penn-olson.com/2011/04/24/top-3-facebook-nations-in-asia/
http://www.penn-olson.com/2011/04/24/top-3-facebook-nations-in-asia/
http://www.penn-olson.com/2011/04/24/top-3-facebook-nations-in-asia/
http://www.socialbakers.com/countries/continent-detail/asia
http://racetalkblog.com/2010/07/27/social-media-in-china-is-breaking-down-barriers/
http://racetalkblog.com/2010/07/27/social-media-in-china-is-breaking-down-barriers/
www.chinasmack.com
http://racetalkblog.com/2010/07/27/social-media-in-china-is-breaking-down-barriers/
http://racetalkblog.com/2010/07/27/social-media-in-china-is-breaking-down-barriers/
http://racetalkblog.com/2010/07/27/social-media-in-china-is-breaking-down-barriers/
http://racetalkblog.com/2010/07/27/social-media-in-china-is-breaking-down-barriers/


Geotrends

 and has been declining 
.

Market size

that 

in 2011, an increase 

Competition

. 

visitors
, 

Usage patterns
noted that 

. Based 

.
Xing

¤
ist sehr gut nicht wahr?

Europe

Europe at a Glance

MARKET SIZE

TOP SOCIAL NETWORKS

TOP COUNTRIES BY DAILY USE

European Teens 
Flock to Facebook 

According to a European 
Commission survey of 25,000 
children, 38% of children ages 
9-12 maintain a Facebook 
social profile, even though 
rules say they must be 13. In 
the U.K., 43% of 9-12 year-olds 
said they had a profile, along 
with 88% of 13-16 year-olds. 
The Netherlands had the 
highest number of children 
on social networks at 70%, 
however many of these were 
users of Hyves, which has no 
minimum age. And 23% have 
a public profile, meaning that 
anyone can see their account, 
and in some cases, photos or 
more revealing information. 

Europe Internet and Facebook Use

  TOTAL UNIQUE AV. HOURS FACEBOOK
  VISITORS PER VISITOR MEMBERS
LOCATION (MILLIONS) MARCH 2011 (MILLIONS)

http://www.hyped.nl/details/20100429_onderzoek_populariteit_hyves_daalt_ten_gunste_van_facebook_en_twit/
http://www.hyped.nl/details/20100429_onderzoek_populariteit_hyves_daalt_ten_gunste_van_facebook_en_twit/
http://www.studivz.net/
http://www.spiegel.de/international/business/0,1518,695700,00.html
http://www.allfacebook.com/why-germans-prefer-facebook-over-studiverzeichnis-2011-04
http://www.allfacebook.com/why-germans-prefer-facebook-over-studiverzeichnis-2011-04
http://www.emarketer.com/Article.aspx?R=1008257
http://www.emarketer.com/Article.aspx?R=1008257
http://www.emarketer.com/Article.aspx?R=1008257
http://www.emarketer.com/Article.aspx?R=1008257
http://www.emarketer.com/Article.aspx?R=1008257
http://www.emarketer.com/Article.aspx?R=1008257
http://www.emarketer.com/Article.aspx?R=1008257
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://www.comscore.com/Press_Events/Press_Releases/2009/2/Social_Networking_France
http://www.comscore.com/Press_Events/Press_Releases/2009/2/Social_Networking_France
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://corporate.xing.com/english/investor-relations/basic-information/
http://en.wikipedia.org/wiki/Demographics_of_Europe
http://www.comscore.com/Press_Events/Press_Releases/2011/5/comScore_Releases_European_Engagement_and_Top_Web_Properties_Rankings_for_March_2011
http://www.comscore.com/Press_Events/Press_Releases/2011/5/comScore_Releases_European_Engagement_and_Top_Web_Properties_Rankings_for_March_2011
http://www.socialbakers.com/countries/continent-detail/europe
http://en.wikipedia.org/wiki/Vkontakte
http://allthingsd.com/20100713/meet-the-new-bebo/?mod=ATD_rss
http://www.bbc.co.uk/news/technology-13129150
http://www.bbc.co.uk/news/technology-13129150
http://www.bbc.co.uk/news/technology-13129150
http://www.comscore.com/Press_Events/Press_Releases/2011/5/comScore_Releases_European_Engagement_and_Top_Web_Properties_Rankings_for_March_2011
http://www.socialbakers.com/countries/continent-detail/europe
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Latin America

Latin America at a Glance

MARKET SIZE

TOP SOCIAL NETWORKS

MOST “FACEBOOKED” COUNTRIES

 

http://twitter.com/chavezcandanga
http://www.google.com/hostednews/ap/article/ALeqM5ilbhf-5yeM4f4K1fApDNPCtdAV_wD9G6O5Q00
http://www.google.com/hostednews/ap/article/ALeqM5ilbhf-5yeM4f4K1fApDNPCtdAV_wD9G6O5Q00
http://www.google.com/hostednews/ap/article/ALeqM5ilbhf-5yeM4f4K1fApDNPCtdAV_wD9G6O5Q00
http://www.google.com/hostednews/ap/article/ALeqM5ilbhf-5yeM4f4K1fApDNPCtdAV_wD9G6O5Q00
http://www.facebakers.com/countries-with-facebook/PE/
http://www.facebakers.com/countries-with-facebook/PE/
http://www.sonico.com/
http://en.wikipedia.org/wiki/Latin_America
http://www.internetworldstats.com/stats2.htm
http://www.internetworldstats.com/stats2.htm
http://www.sonico.com/publico/sonico_corporate.php?ref=index
http://info.abril.com.br/noticias/internet/orkut-e-8-vezes-maior-que-facebook-no-brasil-25082010-6.shl
http://www.internetworldstats.com/
http://www.internetworldstats.com/
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Egypt

.

Middle East
 

 and Libya, tried 

assistance 

Australia – 
 

before

Russia

World Markets

“Russia and Brazil have the highest 

social network use, with 54% and 

50% of respondents, respectively, 

connecting in an average week, 

while in the U.S. only 46% do.”

05-Jan-11 Accenture, Forbes

Top 30 Social Networks Worldwide

   REGISTERED
 RNK SOCIAL NETWORK MEMBERS MARKET NOTES

 1. 

 2. 

 7. Badoo

Bebo

 10. 

 11. 

 12. 

 17. 

 20. 

21. 

 22. 

 27. 

 11.0 France

https://www.facebook.com/press/info.php?statistics
https://www.facebook.com/press/info.php?statistics
http://www.insidefacebook.com/2011/04/21/facebook-climbs-toward-700-million-users-worldwide-with-steady-growth-in-the-us/
http://www.insidefacebook.com/2011/04/21/facebook-climbs-toward-700-million-users-worldwide-with-steady-growth-in-the-us/
http://www.huffingtonpost.com/2011/02/11/egypt-facebook-revolution-wael-ghonim_n_822078.html
http://www.huffingtonpost.com/2011/02/11/egypt-facebook-revolution-wael-ghonim_n_822078.html
http://socialcapital.wordpress.com/2011/01/26/twitter-facebook-and-youtubes-role-in-tunisia-uprising/
http://reason.com/blog/2011/01/27/egypt-said-to-have-cut-off-fac
http://thenextweb.com/me/2011/02/19/internet-restored-in-libya-after-6-hours-offline/
http://www.democracynow.org/2011/2/1/digital_darkness_us_uk_companies_help
http://www.democracynow.org/2011/2/1/digital_darkness_us_uk_companies_help
http://mashable.com/2009/09/07/trapped-girls-facebook/
http://mashable.com/2009/09/07/trapped-girls-facebook/
http://blogs.forbes.com/oliverchiang/2011/01/05/accenture-3-d-tv-tablet-smartphone-demand-hot-globally-lukewarm-domestically/
http://www.facebook.com
http://qzone.qq.com/
http://www.habbo.com/
http://twitter.com/
http://weibo.com/
http://vkontakte.ru/
http://badoo.com/
http://www.bebo.com/
http://www.renren.com/
http://www.orkut.com/
http://www.linkedin.com/
http://hi.baidu.com/
http://pengyou.com/
http://en.netlog.com/
http://www.sonico.com/
http://www.odnoklassniki.ru/
http://www.kaixin001.com/
http://www.viadeo.com/
http://www.douban.com/
http://gree.jp/
http://www.formspring.me/
http://mixi.jp/
http://www.mbga.jp
http://www.blackplanet.com/
http://www.cyworld.com
http://www.studivz.net/
www.nasza-klasa.pl
http://www.ameba.jp/
http://www.xing.com/
http://copainsdavant.linternaute.com/
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China
470M/265M

Malaysia 
16.9M*/11.5M

Thailand 
17.4M*/11.9M

Vietnam 
24.2M*/1.6M

Singapore 
3.6M*/2.5M

Indonesia 
45.0M/40.1M

Hong Kong 
4.8M*/3.8M

Taiwan 
16.1M*/10.8M

India 
52.0M/34.6M

Japan 
99M*/46.5M

South Korea 
39.4M*/3.9M

So. Africa
6.8M*/4.3M

Germany 
47.7M/21.9M

Denmark 
3.6M/2.7M

Austria 
6.1M*/2.5M

Sweden 
6.1M/4.4M

Italy 
22.9M/19.6M

Netherlands 
11.9M/11.5M

Belgium 
5.9M/4.2M

Norway 
3.2M/2.4M

Spain 
21.3M/14.3M

Russia 
47.4M/34.8M

Romania
7.7M*/3.5

Latvia
1.5M*/0.29M

Lithuania
2.1M*/0.95M

Czech Republic 
6.6M*/3.3M

Hungary 
6.1M*/3.5M

Turkey 
35.0M*/30.2M

Egypt 
20.1M*/8.5M

Poland 
18.1M/6.7M

Finland 
3.3M/2.0M

Australia 
21M/10.5M

Philippines 
29.7M*/26.2M

France 
42.2M/22.5M

Portugal 
4.0M/3.9M

U.K. 
36.2M/30.0M

Canada 
26M*/16.6M

U.S.A. 
216M*/200M

Mexico 
34.9M*/28.4M

Peru 
9.1M*/6.8M

Ecuador 
1.8M*/3.6M

Bolivia 
1.1M*/1.3M

Colombia 
23.0M#/15.2M

Venezuela 
10.5M*/9.3M

Puerto Rico 
1.0M*/1.4M

Dominican Rep. 
4.1M*/2.3M

Brazil 
75.9M*/31.5M

Uruguay 
1.8M*/1.3M

Argentina 
27.5M*/16.6M

Chile 
9.2M*/8.6M

Worldwide Unique Internet Users/Users Who Manage a Social Network Profile*/Registered on Facebook 

 

Latin 

Global Internet Use and 
Usage Penetration

TYPE USERS % ONLINE

Switzerland 
4.6M/2.6M

Ireland 
3.0M*/2.0M

Top Facebook Countries

RANK COUNTRY MEMBERS

 Data 
 Warning

In several instances, 
Internet use and social 
media use is difficult to 
reconcile. While every 
effort was made to pro-
vide the best possible 
data, some information 
is provided “as is.”

http://www.techjournalsouth.com/2011/01/social-media-exploding-globally-opening-new-opportunities-for-businesses/
http://www.techjournalsouth.com/2011/01/social-media-exploding-globally-opening-new-opportunities-for-businesses/
http://www.techjournalsouth.com/2011/01/social-media-exploding-globally-opening-new-opportunities-for-businesses/
http://www.comscore.com/Press_Events/Press_Releases/2011/5/comScore_Releases_European_Engagement_and_Top_Web_Properties_Rankings_for_March_2011
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://www.internetworldstats.com/
http://www.cnnic.net.cn/en/index/0O/index.htm
http://www.internetworldstats.com/
http://www.emarketer.com/Article.aspx?R=1008257
http://comscore.com/Press_Events/Press_Releases/2011/4/The_Netherlands_Ranks_number_one_Worldwide_in_Penetration_for_Twitter_and_LinkedIn
http://www.emarketer.com/Article.aspx?R=1008235
http://adage.com/article/digital/a-facebook-fan-worth-depends-number-friends/228923/
http://blog.nielsen.com/nielsenwire/global/led-by-facebook-twitter-global-time-spent-on-social-media-sites-up-82-year-over-year/
http://www.emarketer.com/Article.aspx?R=1008065
http://www.socialbakers.com/facebook-statistics/
http://www.internetworldstats.com/stats.htm
http://www.socialbakers.com/countries/continents
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in 2011
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.

.

only 
.

Visit frequency

Race

.

Usage Profile

User Profile at a Glance

GENERAL

SEX BY NETWORK (M/F%)

AGE PROFILE (% USE)

 

Facebook Use by Age Group 2010-2013

AGE  2010 2011 2012 2013

http://moralert.blogspot.com/2010/04/principal-asks-parents-to-ban-social.html
http://moralert.blogspot.com/2010/04/principal-asks-parents-to-ban-social.html
http://www.emarketer.com/PressRelease.aspx?R=1008250
http://www.emarketer.com/PressRelease.aspx?R=1008250
http://www.emarketer.com/PressRelease.aspx?R=1008250
http://www.emarketer.com/PressRelease.aspx?R=1008250
http://www.emarketer.com/PressRelease.aspx?R=1008250
http://www.emarketer.com/PressRelease.aspx?R=1008250
http://searchengineland.com/a-portrait-of-who-uses-social-networks-in-the-u-s-and-how-social-media-affects-our-lives-81653
http://searchengineland.com/a-portrait-of-who-uses-social-networks-in-the-u-s-and-how-social-media-affects-our-lives-81653
http://searchengineland.com/a-portrait-of-who-uses-social-networks-in-the-u-s-and-how-social-media-affects-our-lives-81653
http://searchengineland.com/a-portrait-of-who-uses-social-networks-in-the-u-s-and-how-social-media-affects-our-lives-81653
http://searchengineland.com/a-portrait-of-who-uses-social-networks-in-the-u-s-and-how-social-media-affects-our-lives-81653
hhttp://socialmediatoday.com/paulkiser/285851/who-uses-facebook-twitter-linkedin-myspace-4thq-1stq-stats-and-analysis
hhttp://socialmediatoday.com/paulkiser/285851/who-uses-facebook-twitter-linkedin-myspace-4thq-1stq-stats-and-analysis
http://socialmediatoday.com/paulkiser/285851/who-uses-facebook-twitter-linkedin-myspace-4thq-1stq-stats-and-analysis
http://socialmediatoday.com/paulkiser/285851/who-uses-facebook-twitter-linkedin-myspace-4thq-1stq-stats-and-analysis
http://www.marketingcharts.com/direct/linkedin-seen-as-most-important-socnet-17773/
http://www.marketingcharts.com/direct/linkedin-seen-as-most-important-socnet-17773/
http://www.marketingcharts.com/direct/linkedin-seen-as-most-important-socnet-17773/
http://smart-products.tmcnet.com/news/2009/12/17/4539541.htm
http://smart-products.tmcnet.com/news/2009/12/17/4539541.htm
http://smart-products.tmcnet.com/news/2009/12/17/4539541.htm
http://smart-products.tmcnet.com/news/2009/12/17/4539541.htm
http://adage.com/article/digital/a-facebook-fan-worth-depends-number-friends/228923/
http://www.comscoredatamine.com/2011/06/unique-visitor-trend-to-social-networking-category-facebook/
http://www.edisonresearch.com/home/archives/2011/05/the_social_habit_2011.php
http://www.edisonresearch.com/home/archives/2011/05/the_social_habit_2011.php
http://www.pewinternet.org/Reports/2011/Technology-and-social-networks.aspx
http://www.emarketer.com/Article.aspx?R=1008295
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or more
.

.

noted that .
Social media

Usage Patterns

Usage Patterns at a Glance

FACEBOOK USAGE

TIME

FACEBOOK ACTIVITY ON AVG. DAY

 

Time Spent on Online Activities 

 DO ACTIVITY HOURS PER 
ACTIVITY DAILY WEEK

http://www.nytimes.com/2009/05/18/technology/internet/18drill.html
http://www.nytimes.com/2009/05/18/technology/internet/18drill.html
http://www.nytimes.com/2009/05/18/technology/internet/18drill.html
http://www.nytimes.com/2009/05/18/technology/internet/18drill.html
http://www.nytimes.com/2009/05/18/technology/internet/18drill.html
http://www.facebook.com/press/info.php?statistics
http://www.facebook.com/press/info.php?statistics
http://www.pewinternet.org/Reports/2011/Technology-and-social-networks.aspx
http://www.pewinternet.org/Reports/2011/Technology-and-social-networks.aspx
http://www.pewinternet.org/Reports/2011/Technology-and-social-networks.aspx
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MySpace, and similar personal profile customization sites like Bebo, allow its social denizens to create highly creative 
personal profile pages, that can be tailored to individual tastes, down to music tracks that often play automatically.

Twitter User Profiles Show Improvement 

ITEM 2009 2010
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“Unfriend” Named 
Word of 2009 

Showing the growing societal 
impact of social networking, 
the New Oxford American 
Dictionary named “Unfriend” 
word of the year in November 
2009. Unfriend is the process 
off removing someone as a 
“friend” on a social network-
ing site such as Facebook. “It 
has both currency and poten-
tial longevity,” says Christine 
Lindberg, senior lexicographer 
for Oxford’s U.S. diction-
ary program. “In the online 
social networking context, its 
meaning is understood, so its 
adoption as a modern verb 
form makes this an interesting 
choice for Word of the Year.”

Top Facebook “Likes”

RNK USER LIKES

Top LinkedIn Connectors

RNK USER CONNECTIONS

Top Twitter Users

RNK USER FOLLOWERS
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Conjugal Updates

What are people chatting 
about in their numerous sta-
tus updates? There appears 
to be one particularly rivet-
ing emerging phenomenon: 
bedroom chatter. In Oct. 2009, 
shopping site Retrevo report-
ed that 36% of people leap on 
Facebook or Twitter immedi-
ately after conjugal behavior. 
Even more insightful, or eye-
ful so to speak, iPhone users 
are three times more likely to 
tweet or Facebook postcoitally 
than are BlackBerry users.
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The public’s devotion to “tweeting” has become the subject of popular ridicule, as this cartoon beautifully illustrates.

Median Lifetime Tweets 
Among Twitter Users

TYPE TWEETS TWEETS/DAY

Median  1.0 0.01
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Anonymity, Privacy

Is Privacy an Illusion?

After trumpeting new privacy 
controls, which simplify the 
process of controlling one’s 
privacy settings, Facebook 
told advertisers that every-
thing was business as usual. 
Inside Facebook’s Eric Eldon 
obtained an internal e-mail 
the company sent to advertis-
ers, assuring them that “this 
change will not affect your 
advertising campaigns.” The 
popular social network clearly 
expects that few users will 
actually take advantage of the 
new, purportedly easier-to-
use, privacy settings, allowing 
it to continue to offer content 
targeting based on profiling.

Woman Says 
Boyfriend Kidnapped 
Her Facebook Page 

Jessica Zamora-Anderson 
claims her boyfriend, Paul 
Franco, a 38-year-old musi-
cian, pretended to be an 
English teacher in order to 
attract her. Their relation-
ship went south on Feb. 2, 
2010 when Zamora-Anderson 
suddenly couldn’t get into 
her Facebook page because 
Franco had allegedly changed 
all of her personal information 
and said she was interested 
in women. Zamora-Anderson 
claims Franco then demanded 
money in exchange for the 
password to her new, gay 
Facebook persona.

“Facebook in particular is the 

most appalling spying machine 

that has ever been invented.”

Julius Assange, CNET 03-May-11
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Mom Accused of 
Facebook Harassment

A mother locked her 16-year-
old son out of his Facebook 
account after reading he had 
driven home at 95 mph one 
night because he was mad at 
a girl. His response: a harass-
ment complaint at the local 
courthouse. Denise New of 
Arkadelphia, Ark. said many 
of her son’s postings didn’t 
reflect well on him, so after he 
failed to log off one day, she 
added her own items to his 
Facebook profile and changed 
his password to lock him out. 
Her son claimed that what she 
posted wasn’t true, and that 
she damaged his reputation. 
Invasion of privacy redefined.

Reputation services can monitor personal information and protect by removing unwanted content.

Radically Transparent is just one of 
many resources available for internet 
users trying to protect themselves.
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Facebook Apps

The first Facebook Developer Garage, held on Aug. 25, 2007 in a small room at company headquarters 
in Palo Alto, featured an the electric atmosphere and had the air of a revivalist meeting. 

Top Facebook Applications Ranked 
by Monthly Active Users (MAU)

 RANK APPLICATION MONTHLY ACTIVE USERS
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Explosive Growth of Independent 
Twitter Applications

The Firehose

In Nov. 2010, Twitter launched 
a partnership with Gnip to 
offer commercial access to 
Twitter’s native data stream, 
or “the firehose,” via Gnip’s 
Social Media API. Providing 
developers with realtime 
tweetstream access, now 1,620 
tweets per second up from just 
six in 2008, was a monumen-
tal step forward. Gnip prices 
data at $0.0001 per tweet, or 
$0.10 for 1,000 tweets. In April, 
Twitter announced a second 
partnership with Mediasift. 
Each tweet contains 41 fields 
of data, so Mediasift lets cus-
tomers parse the firehose with 
augmented data layers from 
such influence metrics services 
as Klout and PeerIndex, Qwerly 
(linked social media accounts) 
and Lexalytics (text and senti-
ment analysis). Mediasift says 
its customers will be able 
to apply as many as 10,000 
keyword filters to the fire-
hose for as little as $0.30 an 
hour. Mediasift also plans to 
offer its most computation-
ally demanding filtering for 
around $8,000 per year.
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How Hashtags Turn 
Twitter Users into 
Database Experts

Hashtags are words prefixed 
by a hash symbol: #hashtag. 
Nate Ritter was first to use 
hashtags when he identified 
updates related to the 2007 
San Diego forest fires with 
“#sandiegofire.” The hash 
symbol convention was bor-
rowed from internet chat, 
including IRC and Jaiku chan-
nels and was conceived as a 
simple way of adding context 
or “metadata” to tweets. Since 
hashtags make it much easier 
to find and group related 
tweets, it actually brings an 
esoteric database technique to 
the unwashed masses.

Hashtags were popularized during the San Diego forest fires in 2007 when Nate Ritter used the 
hashtag “#sandiegofire” to identify his updates related to the disaster. 

http://www.fool.com/investing/general/2010/06/09/is-twitter-the-latest-pr-disaster-for-bp.aspx
http://www.readwriteweb.com/archives/twitter_redesigns_as_streaming_trends_site.php
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http://www.twitterfall.com/
http://en.wikipedia.org/wiki/Twitterfall
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http://www.emarketer.com/Article.aspx?R=1007750
http://news.cnet.com/8301-13846_3-20018092-62.html#ixzz124UWMWfQ
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http://www.openforum.com/idea-hub/topics/the-world/article/how-to-get-retweeted
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http://mashable.com/2011/06/30/twitter-200-million/
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The iPad Hurricane

In 2010, Apple sold 15 million 
iPad tablets. Some forecast-
ers believe that Apple will 
sell another 40 million in 
2011, capturing 80% of the 
tablet market this year. Given 
the importance of Apple’s 
tablet, Twitter launched a 
dedicated iPad application on 
Sept. 4, 2010. And Facebook? 
When Facebook CEO Mark 
Zuckerberg was asked at 
last November’s Web 2.0 
conference about the iPad, 
he responded, “iPad’s not 
mobile, next question.” When 
Mashable editor Ben Parr 
pressed, “I think Apple will dis-
agree with you,” Zuckerberg 
added, “Well, sorry.”

“[Facebook] has more than 500 

million members, and more than 

half of them use Facebook every 

day, with growth accelerating 

thanks to mobile.”

Mark Zuckerberg, Mashable 16-Nov-10

http://mashable.com/2010/11/16/facebook-social/
http://www.allfacebook.com/33-of-facebook-posts-come-from-mobile-devices-2011-05
http://techcrunch.com/2010/09/02/twitter-stats/
http://blog.twitter.com/2010/09/evolving-ecosystem.html
http://www.appscout.com/2009/03/foursquare_is_the_new_twitter.php
http://foursquare.com/
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http://www.nytimes.com/2010/08/19/technology/19facebook.html
http://gowalla.com/
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http://mashable.com/2011/03/02/15-million-ipads-2/
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URL Shorteners

Apr-09       Nov-09       Feb-10       Mar-10       Apr-10    

87M

2.1B

2.7B

3.4B

4.2B

Growth of URL Shortening Service Bit.ly 
April 2009 - April 2010

Short URLs Shunned 
by Social Networkers 
Due to Spam Links

Twitter’s short message length 
have made the use of URL 
shorteners a necessary evil. 
Bad because URL shorteners 
hide a link’s origin, and, there-
fore, make it impossible to 
judge whether a link contains 
spam, or worse, some malware 
link. Symantec’s May 2011 
Intelligence Report discusses 
the latest spam technique: 
using fake URL shortening 
services to lure unsuspecting 
surfers to malicious sites.
Some URL shorteners allow 
links to be edited, so Bit.ly 
can’t tell where this link will 
lead you. That explains why 
Twitter has introduced its own 
URL service, t.co, to protect 
users from malicious links.

Bit.ly control panel shows shortened links and clickthrough analysis.

http://en.wikipedia.org/wiki/URL_shortening
http://www.crunchbase.com/company/tinyurl
http://articles.cnn.com/2010-06-04/tech/bitly.deals_1_links-huffington-post-average-users?_s=PM:TECH
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https://www.infosecisland.com/blogview/13989-Symantec-Spammers-Creating-Fake-URL-Shorteners.html
https://support.twitter.com/entries/109623
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Video Sharing

Video Sharing at a Glance

GENERAL

TOP THREE VIDEO PROPERTIES

VIDEO CONSUMPTION (HRS./DAY)

In its brief six-year history, YouTube has dramatically reshaped the video landscape.

http://www.nytimes.com/2009/05/18/technology/internet/18drill.html
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http://www.comscore.com/Press_Events/Press_Releases/2011/7/comScore_Releases_June_2011_U.S._Online_Video_Rankings
http://www.cmo.com/trends/trends-consumers-time-spent-media
http://www.cmo.com/trends/trends-consumers-time-spent-media
http://blog.nielsen.com/nielsenwire/online_mobile/tv-internet-and-mobile-usage-in-us-continues-to-rise/
http://blog.nielsen.com/nielsenwire/online_mobile/tv-internet-and-mobile-usage-in-us-continues-to-rise/
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Business Use

Business Use At A Glance

DIMENSIONS

SOCIAL NETWORKS (% USE)

Generated
exposure

72%

62%

88%

Increased traffic
subscribers

Improved search
rankings

Resulted in
new partnerships

Generated qualified
sales leads

Reduced marketing
expenses

Improved sales

56%

51%

49%

41%

Top Benefits for Social Marketers 
(66% small business owners)

Permission to Be 
Social Not Granted

Despite attempts to prevent 
such activity, business users 
are logging into public social 
networks. An IDC survey of 
U.S. workers discovered that 
57% use social media for busi-
ness purposes at least once a 
week. They prefer consumer 
networks over corporate 
tools, citing familiarity due to 
personal use. Primary use of 
social media for business is 
to ask questions and acquire 
knowledge from the profes-
sional community. A survey of 
U.S. CIOs by Robert Half found 
54% of companies with 100+ 
employees completely prohib-
it the use of social networks, 
such as Facebook, at work.
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Linkedin

20%

26%

19%

Customer
CommunityFacebook Blogging Twitter YouTube

14% 13%

7%

Most Important Tool Used for B2B 
Social Marketing

Site Usage Patterns of Social Media Visitors

 FACEBOOK TWITTER 

“In this day and age you must 

do whatever it takes to get more 

brand exposure. Why not use 

free social media tools?”

Jason Hennessey, Director of SEO
Everspark Interactive 11-Nov-10
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Social Commerce Patterns

Forrester: Facebook 
Will Not Become 
E-commerce Force 

Citing average Facebook 
metrics of a 1% click-through 
rate and a 2% conversion rate, 
Forrester Research has gone 
on the offensive against social 
commerce. Email marketing, 
by comparison has an 11% 
click-through rate and a 4% 
average conversion rate. 
Forrester interviewed nearly 
two dozen technology ven-
dors, retailers and marketers 
and found they received little 
benefits from Facebook and 
other social networks. Offering 
promotions in exchange 
for people to “Like” your 
Facebook page is ineffective 
because most people “Like” 
companies just for a discount.

Want to buy
this brand’s

product more
36% Want to buy this

brand’s product as
much as before

61%

Want to buy
this brand’s
product less

3%

Following a Brand on Facebook 
Purchase Influence
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http://www.businessinsider.com/chart-of-the-day-google-is-still-much-bigger-than-facebook-for-purchasing-decisions-2011-6
http://www.businessinsider.com/chart-of-the-day-google-is-still-much-bigger-than-facebook-for-purchasing-decisions-2011-6
http://www.allfacebook.com/why-facebook-ads-are-undervalued-by-800-2011-05
http://www.allfacebook.com/why-facebook-ads-are-undervalued-by-800-2011-05
http://www.allfacebook.com/are-facebook-friends-of-brands-likelier-to-buy-2011-05
http://www.emarketer.com/Report.aspx?code=emarketer_2000785
http://www.emarketer.com/Report.aspx?code=emarketer_2000785
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in 2011

Paypal for Facebook

Buy With Friends

.

, 

Movie rental

Social Commerce Solutions

Facebook Credits can be purchased directly from the “Payments” tab of any user 
account and are currently available in 47 different currencies.

Companies That Help 
Set Up Shops Are Hot

Helping merchants create 
storefronts on Facebook is 
big business. 8thBridge has 
raised $10 million to offer 
such capabilities as a quick 
checkout inside Facebook’s 
news feed, fan pages, or inside 
banner ads on publisher 
sites. 8thBridge also delivers 
personalized offers based on 
consumer interests, social 
promotions and rewards to 
repeat purchasers. In May, 
ShopIgniter received $8 mil-
lion while Milyoni raised $3 
million. Both build Facebook 
storefronts. Biggest player in 
the field is Payvment, which 
has set up 60,000 Facebook 
stores for brands like [adult 
swim], Gibson and Red Vines.

http://techcrunch.com/2009/05/29/its-heeerrre-pay-with-facebook-is-in-the-wild/
http://techcrunch.com/2009/05/29/its-heeerrre-pay-with-facebook-is-in-the-wild/
http://www.insidefacebook.com/2011/06/09/merchantcircle-ads-local-businesses/
http://www.insidefacebook.com/2011/06/09/merchantcircle-ads-local-businesses/
http://apps.facebook.com/groupcards/
http://online.wsj.com/article/SB10001424052748704764404575287123371328524.html
http://online.wsj.com/article/SB10001424052748704764404575287123371328524.html
http://online.wsj.com/article/SB10001424052748704764404575287123371328524.html
http://online.wsj.com/article/SB10001424052748704764404575287123371328524.html
http://www.insidefacebook.com/2010/03/02/facebook-made-up-to-700-million-in-2009-on-track-towards-1-1-billion-in-2010/
http://www.insidefacebook.com/2010/03/02/facebook-made-up-to-700-million-in-2009-on-track-towards-1-1-billion-in-2010/
http://www.allfacebook.com/facebook-could-generate-300-million-in-credits-revenue-next-year-2010-09
http://www.allfacebook.com/facebook-could-generate-300-million-in-credits-revenue-next-year-2010-09
http://www.insidefacebook.com/2010/02/18/paypal-is-facebooks-latest-payment-service-partner/
http://www.insidefacebook.com/2010/02/18/paypal-is-facebooks-latest-payment-service-partner/
http://mashable.com/2011/01/26/facebook-buy-with-friends/
http://mashable.com/2011/01/26/facebook-buy-with-friends/
http://blogs.forbes.com/oliverchiang/2011/01/25/facebook-to-launch-social-group-buying-feature/
http://blogs.forbes.com/oliverchiang/2011/01/25/facebook-to-launch-social-group-buying-feature/
http://blogs.forbes.com/oliverchiang/2011/01/25/facebook-to-launch-social-group-buying-feature/
http://www.insidefacebook.com/2011/08/26/discontinues-deals/
http://www.engadget.com/2011/03/28/warner-bros-expands-movie-rentals-via-facebook-with-five-more-h/
http://www.engadget.com/2011/03/28/warner-bros-expands-movie-rentals-via-facebook-with-five-more-h/
http://www.insidefacebook.com/2011/07/01/credits-chinese-yuan/
http://techcrunch.com/2011/03/21/social-commerce-platform-8thbridge-raises-10-million/?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+Techcrunch+%28TechCrunch%29
http://www.8thbridge.com/
http://www.shopigniter.com/
http://gigaom.com/2011/05/31/how-brands-can-make-facebook-stores-pay-off/
http://gigaom.com/2011/05/31/how-brands-can-make-facebook-stores-pay-off/
http://www.milyoni.com/
http://www.payvment.com/


cold calling is declining. 

Social CRM integration – 

Social sales effectiveness

.
Social selling media

Competition
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the Feb. 2011 
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Installed base – 

are not sitting 

, 
 

 begin to see 

Social CRM

Nimble, pictured above, feature full integration with social media, like Facebook, LinkedIn and Twitter, 
allowing users to directly manage social conversations from within this CRM application.

http://www.flyertalk.com/forum/archive/t-230067.html
http://www.salesforce.com/
http://www.focus.com/questions/sales/has-anyone-dropped-salesforcecom-and-migrated-another-crm-if/
http://www.focus.com/questions/sales/has-anyone-dropped-salesforcecom-and-migrated-another-crm-if/
http://ezinearticles.com/?Stop-Cold-Calling!-Why-Cold-Calling-No-Longer-Works&id=480360
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://socialmediatoday.com/michaelbrenner/309427/65-tweetable-moments-corporate-social-media-summit-new-york
http://socialmediatoday.com/michaelbrenner/309427/65-tweetable-moments-corporate-social-media-summit-new-york
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.businesswire.com/news/home/20110118005034/en/SugarCRM-Reveals-Results-2010-Social-CRM-Survey
http://www.bantamlive.com/
http://batchblue.com/
http://www.nimble.com/
http://techcrunch.com/2011/02/16/constant-contact-buys-social-crm-startup-bantam-live-for-15-million-in-cash/
http://techcrunch.com/2011/02/16/constant-contact-buys-social-crm-startup-bantam-live-for-15-million-in-cash/
http://techcrunch.com/2011/02/16/constant-contact-buys-social-crm-startup-bantam-live-for-15-million-in-cash/
http://techcrunch.com/2011/02/16/constant-contact-buys-social-crm-startup-bantam-live-for-15-million-in-cash/
http://techcrunch.com/2010/04/21/salesforce-buys-jigsaw-for-142m-in-cash-plus-earn-out/
http://techcrunch.com/2010/04/21/salesforce-buys-jigsaw-for-142m-in-cash-plus-earn-out/
http://techcrunch.com/2011/02/14/rim-acquires-professional-contact-manager-gist/
http://gist.com/
http://www.jigsaw.com/
http://www.crm-resources.net/CRM-Software-Vendors.php
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Social Education

How Social Media Tools Are Being 
Used by College Professors

Facebook

YouTube

61%

Educators with account 40%

18%

18%

9%

4%

12%

21%

2%

Use it to communicate
with other educators

Use it to communicate
with students

Twitter

University Teaches 
Social Media Tools

For £4,400 (about US$7,200) 
you can take a one-year course 
at Birmingham City University 
to learn how to use social 
networking sites as communi-
cations and marketing tools. 
The course, which began in 
2010, is not “for freaks or IT 
geeks,” says Jon Hickman, 
the course organizer. The 
Birmingham City University 
course aims to make social 
media accessible to many 
people. Adds Hickman, “social 
media is very important for 
jobs within the marketing and 
communications sector, as a 
skill set within other jobs, and 
as an industry within itself.” 
We’re anxiously waiting for 
a U.S. university to offer an 
equivalent curriculum, and 
will cherish the day when the 
first student graduates Summa 
Magna Cum Laude in Social 
Engagement Marketing.

http://www.emergingedtech.com/2011/03/facebook-in-the-classroom-seriously/
http://www.emergingedtech.com/2010/02/100-ways-to-teach-with-twitter/
http://www.emergingedtech.com/2010/08/facebook-as-an-instructional-technology-tool/
http://www.emergingedtech.com/2010/08/facebook-as-an-instructional-technology-tool/
http://www.emergingedtech.com/2011/03/facebook-in-the-classroom-seriously/
http://www.emergingedtech.com/2011/03/facebook-in-the-classroom-seriously/
http://www.coursehero.com/blog/2011/04/07/is-social-media-about-to-explode-in-education/
http://www.coursehero.com/blog/2011/04/07/is-social-media-about-to-explode-in-education/
http://captico.com/eight-percent-americans-on-twitter/2011/04
http://captico.com/eight-percent-americans-on-twitter/2011/04
http://www.coursehero.com/blog/2011/04/07/is-social-media-about-to-explode-in-education/
http://www.coursehero.com/blog/2011/04/07/is-social-media-about-to-explode-in-education/
http://www3.babson.edu/ESHIP/research-publications/upload/Teaching_Learning_and_Sharing.pdf
http://www3.babson.edu/ESHIP/research-publications/upload/Teaching_Learning_and_Sharing.pdf
http://www3.babson.edu/ESHIP/research-publications/upload/Teaching_Learning_and_Sharing.pdf
http://www.coursehero.com/blog/2011/04/07/is-social-media-about-to-explode-in-education/
http://www.coursehero.com/blog/2011/04/07/is-social-media-about-to-explode-in-education/
http://blogs.edweek.org/edweek/college_bound/2011/04/college_admissions_officers_check_out_students_on_facebook.html
http://blogs.edweek.org/edweek/college_bound/2011/04/college_admissions_officers_check_out_students_on_facebook.html
http://chronicle.com/blogs/wiredcampus/professors-with-personal-tweets-get-high-credibility-marks/30635
http://chronicle.com/blogs/wiredcampus/professors-with-personal-tweets-get-high-credibility-marks/30635
http://chronicle.com/blogs/wiredcampus/professors-with-personal-tweets-get-high-credibility-marks/30635
http://chronicle.com/blogs/wiredcampus/professors-with-personal-tweets-get-high-credibility-marks/30635
http://www.onlineeducation.net/2011/04/21/is-social-media-ruining-students
http://edudemic.com/2011/04/social-media-students/
http://www3.babson.edu/ESHIP/research-publications/survey-research-group.cfm
http://www3.babson.edu/ESHIP/research-publications/survey-research-group.cfm
http://www.telegraph.co.uk/technology/5073683/University-offers-social-media-degree-about-Facebook-Twitter-and-Bebo.html
http://www.telegraph.co.uk/technology/5073683/University-offers-social-media-degree-about-Facebook-Twitter-and-Bebo.html
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Social Gaming

U.S. Internet Users Online Gaming Activities

 MALE FEMALE

Selling Shares in 
Your Friends

How would like to trade your 
friends like they were stocks? 
You can with a new start-up 
from Canada, Empire Avenue. 
This Facebook app lets you 
buy and sell shares in friends, 
family, celebrities, brands 
or just about anything. Your 
personal share price is based 
on engagement, reach and 
activity of your social media 
accounts. EmpireAvenue com-
bines your profiles and other 
users’ interest in you to arrive 
at a more accurate determina-
tion of your intrinsic value. 
Already 28,000 think it’s fun!

http://www.appdata.com/leaderboard/apps?metric_select=mau
http://wearesocial.net/blog/2011/06/world-map-global-social-media-usage/
http://www.emarketer.tv/Article.aspx?R=1007665
http://www.emarketer.tv/Article.aspx?R=1007665
http://www.emarketer.tv/Article.aspx?R=1007665
http://www.appdata.com/leaderboard/apps?metric_select=mau
http://www.emarketer.tv/Article.aspx?R=1007665
http://www.emarketer.tv/Article.aspx?R=1007665
http://www.emarketer.tv/Article.aspx?R=1007665
http://mashable.com/2011/06/02/capital-one-farmville/
http://mashable.com/2011/06/02/capital-one-farmville/
http://www.emarketer.com/Article.aspx?R=1008166
http://www.emarketer.com/Article.aspx?R=1008166
http://mashable.com/2010/06/18/social-gaming-monetization/
http://mashable.com/2010/06/18/social-gaming-monetization/
http://mashable.com/2010/06/18/social-gaming-monetization/
http://mashable.com/2010/06/18/social-gaming-monetization/
http://mashable.com/2010/06/18/social-gaming-monetization/
http://www.emarketer.tv/Article.aspx?R=1007665
http://www.empireavenue.com
http://facebook.com/empireavenuegame


that 

Social effectiveness

social 

Social networks

than .
Fortune

entrée

Demographic profile

.
Job transparency

contacts at all costs.
Passive candidates – Using social 

Career advancement

the 

Social Recruitment

Networking

3.30

3.00 

3.98

Social networking

Recruitment firms

Internet job board

Employer site

Cold-calling employers

Blindly sending resumes

Newspaper classified ads

Job fair

3.00

2.95

2.20 

1.70

1.70

1.60

The Most Effective Job Search Tools/
Methods (rated on a scale of 1 to 5)

IBM Staffer Posts Pics 
and Loses Benefits

Natalie Blanchard, a 29-year-
old IBM employee from 
Bromont, Quebec, was suffer-
ing from depression and took 
time away from work, relying 
on sick-leave benefits from her 
insurer, Manulife Financial.
When her monthly payments 
suddenly stopped, she called 
Manulife to ask why, and was 
told that it had seen photos 
on her Facebook page that 
showed her cheerful, so able 
to work. Pictures in question 
showed her at a show featur-
ing the Chippendales, as well 
as at a birthday party and on a 
beach holiday. C’est la FB vie!

http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.prnewswire.com/news-releases/86-of-recruiters-use-social-media-to-research-applicants-citing-importance-of-social-media-etiquette-95325844.html
http://www.linkedin.com
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://money.cnn.com/2010/03/24/technology/linkedin_social_networking.fortune/
http://mashable.com/2010/06/01/job-interview-social-media/
http://mashable.com/2010/06/01/job-interview-social-media/
http://mashable.com/2010/06/01/job-interview-social-media/
http://www.astd.org/LC/news.htm
http://www.astd.org/LC/news.htm
http://www.astd.org/LC/news.htm
http://news.cnet.com/8301-17852_3-10404633-71.html
http://news.cnet.com/8301-17852_3-10404633-71.html
http://news.cnet.com/8301-17852_3-10404633-71.html
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Graph search

Social Search

Social Mention performs real-time searches of social media networks, showing a 
search on DJ Megatron, right after his reported death. Notice search enhancements: 
sentiment analysis, top keywords and users. 

Ask friends
Facebook

10%

27%

1%

23%

eBay Direct to
retailer

37%

GoogleAmazon.com

When Interested in Online Purchase 
What Is the First Step Most Often?

 

http://www.comscore.com/Press_Events/Press_Releases/2009/8/Global_Search_Market_Draws_More_than_100_Billion_Searches_per_Month
http://www.comscore.com/Press_Events/Press_Releases/2009/8/Global_Search_Market_Draws_More_than_100_Billion_Searches_per_Month
https://blog.facebook.com/blog.php?post=437112312130
https://blog.facebook.com/blog.php?post=437112312130
http://venturebeat.com/2010/04/27/facebook-real-time-search/
http://venturebeat.com/2010/04/27/facebook-real-time-search/
http://www.oneriot.com/
http://venturebeat.com/2010/04/27/facebook-real-time-search/
http://venturebeat.com/2010/04/27/facebook-real-time-search/
http://mashable.com/2009/06/18/collecta/
http://mashable.com/2008/09/23/social-mention/
http://developer.yahoo.com/search/boss/
http://developer.yahoo.com/search/boss/
http://www.businessinsider.com/chart-of-the-day-google-is-still-much-bigger-than-facebook-for-purchasing-decisions-2011-6
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Venture Capital

Top Social Media Firms Ranked by 
Valuation at Last Round or IPO

 RANK APPLICATION ROUND/IPO VALUATION

Twitter Able to 
Predict Stock Moves 
88% of the Time

Two Cornell University scien-
tists analyzed Twitter feeds 
using two mood tracking 
tools: OpinionFinder, which 
measures positive vs. negative 
mood and Google Profile of 
Mood States (GPOMS), which 
tracks mood in six dimen-
sions (Calm, Alert, Sure, Vital, 
Kind, and Happy). A Granger 
causality analysis and a Self-
Organizing Fuzzy Neural 
Network were then used to 
investigate the hypothesis 
that public mood states, as 
measured by GPOMS and 
OpinionFinder, could help pre-
dict changes in the Dow Jones 
Industrial Average’s closing 
values. The study discovered 
that daily changes in the clos-
ing values of the Dow Jones 
Index could be predicted with 
an accuracy of 88%. Now we 
can all get rich!

hhttp://www.cnbc.com/id/43378490
hhttp://www.cnbc.com/id/43378490
http://www.mediapost.com/publications/?fa=Articles.showArticle&art_aid=153098&nid=128237
http://www.mediapost.com/publications/?fa=Articles.showArticle&art_aid=153098&nid=128237
http://online.wsj.com/article/SB20001424052748704396504576205113010715014.html
http://www.sharespost.com/
http://www.allfacebook.com/awesome-facebook-valuation-remains-87-5-billion-2011-07
http://www.allfacebook.com/awesome-facebook-valuation-remains-87-5-billion-2011-07
http://dealbook.nytimes.com/2011/01/02/goldman-invests-in-facebook-at-50-billion-valuation/
http://dealbook.nytimes.com/2011/01/02/goldman-invests-in-facebook-at-50-billion-valuation/
http://online.wsj.com/article/SB20001424052748704396504576205113010715014.html
http://online.wsj.com/article/SB10001424052748703716904576134543029279426.html#ixzz1Da6XEFPO
http://mashable.com/2011/03/07/twitter-valuation-7-7-billion/
http://techcrunch.com/2011/03/24/color/
http://techcrunch.com/2011/03/24/color/
http://techcrunch.com/2008/10/10/sequoia-capitals-56-slide-powerpoint-presentation-of-doom/
http://adage.com/article/digital/socialvibe-closes-20-million-funding-round/149506/
http://adage.com/article/digital/socialvibe-closes-20-million-funding-round/149506/
http://techcrunch.com/2011/03/10/social-retargeting-ad-network-radiumone-raises-21m-at-a-200m-valuation/
http://radiumone.com/
http://livingsocial.com/deals/33272-20-to-spend-on-food-and-drink
http://www.bizjournals.com/washington/morning_call/2011/03/livingsocial-venture-round-would-value.html
http://www.bizjournals.com/washington/morning_call/2011/03/livingsocial-venture-round-would-value.html
http://techcrunch.com/2010/12/28/groupon-closing-950-million-round-valued-at-4-75-billion/
http://www.businessinsider.com/linkedin-shares-sell-in-significantly-oversubscribed-private-offering-at-3-billion-valuation-2011-1
http://arxiv.org/abs/1010.3003
http://arxiv.org/abs/1010.3003
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not

Captivate your audience

per sé

Engage your audience

Be transparent

Be flexible

Be fast

Accept failure

FTW.

What’s Engagement?

6%

12%

18-24 year-olds who 
want to friend a brand

12-17 year-olds who 
want to friend a brand

Desire To Be “Friends” With A Brand 
On Facebook By Age Group

Learn the Tools

Social networks have intro-
duced a host of new methods 
of interacting with consum-
ers. This new science has also 
ushered in a set of new tools, 
from engagement panels to 
analytics tools to peer mea-
surement services. Key to your 
success is learning how to 
use them. This explains why 
Social Engagement Marketing 
focuses so much on solutions. 
More than half of this e-book 
is dedicated to “Services and 
Tools,” a section where you 
will find a well-organized list 
of resources that will simplify 
the task of becoming familiar 
with the best the social net-
working world has to offer.

http://www.wired.com/wired/archive/2.03/context.html
http://www.wired.com/wired/archive/2.03/context.html
http://tommytoy.typepad.com/tommy-toy-pbt-consultin/2011/03/forrester-only-6-of-teens-want-to-be-friends-with-brands-on-social-networks-teens-experiencing-faceb.html
http://tommytoy.typepad.com/tommy-toy-pbt-consultin/2011/03/forrester-only-6-of-teens-want-to-be-friends-with-brands-on-social-networks-teens-experiencing-faceb.html
http://tommytoy.typepad.com/tommy-toy-pbt-consultin/2011/03/forrester-only-6-of-teens-want-to-be-friends-with-brands-on-social-networks-teens-experiencing-faceb.html
http://en.wikipedia.org/wiki/Epic_Fail_(House)
http://www.urbandictionary.com/define.php?term=ftw
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Online Engagement

Online Engagement 
Techniques

How can you increase interac-
tion with your social presence?

Probe – Ask questions to 
spur audience interaction. 
One-way conversations do 
not engage.

Be relevant – Find content 
that maximizes interaction, 
either manually or by using 
social intelligence services.

Challenge – Example: “Click 
Like if you think Charlie 
Sheen will mention ‘win-
ning’ tonight and if not, tell 
us why not?”

Leverage – Use any com-
pany assets to keep fans 
engaged. Contests, free 
content and discount cou-
pons are just a few exam-
ples of this technique.

http://mashable.com/2011/03/31/godaddy-ceo-elephant/
http://mashable.com/2011/03/31/godaddy-ceo-elephant/
http://www.webershandwick.com/resources/ws/flash/Socializing_Your_CEO_FINAL.pdf
http://gigaom.com/2011/03/29/the-economics-of-attention-why-there-are-no-second-chances-on-the-internet/
http://mashable.com/2011/02/11/social-media-in-emergencies/
http://mashable.com/2011/02/11/social-media-in-emergencies/
http://discoverdigitallife.com/
http://www.slideshare.net/duckofdoom/aol-nielsen-content-sharing-study?
http://www.slideshare.net/duckofdoom/aol-nielsen-content-sharing-study?
http://www.slideshare.net/duckofdoom/aol-nielsen-content-sharing-study?
http://www.slideshare.net/duckofdoom/aol-nielsen-content-sharing-study?
http://www.jeffbullas.com/2009/08/20/8-reasons-why-social-media-is-such-a-powerful-marketing-medium/
http://www.jeffbullas.com/2009/08/20/8-reasons-why-social-media-is-such-a-powerful-marketing-medium/
http://www.jeffbullas.com/2009/08/20/8-reasons-why-social-media-is-such-a-powerful-marketing-medium/
http://research.yahoo.com/pub/3386
http://research.yahoo.com/pub/3386
http://www.businessinsider.com/chart-of-the-day-how-many-users-does-twitter-really-have-2011-3
http://www.business2community.com/social-media/why-attention-is-the-new-currency-online-022244
http://www.business2community.com/social-media/why-attention-is-the-new-currency-online-022244
http://blogs.wsj.com/wealth/2010/08/05/us-economy-is-increasingly-tied-to-the-rich/
http://blogs.wsj.com/wealth/2010/08/05/us-economy-is-increasingly-tied-to-the-rich/
http://www.marketingvox.com/subscriber-fan-or-follower-whos-most-likely-to-buy-047708/
http://www.marketingvox.com/subscriber-fan-or-follower-whos-most-likely-to-buy-047708/
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Offline Engagement

Organizing Meetups

While building one’s network 
is job one, organizing a meet-
up moves a virtual network 
squarely into the F2F realm. A 
meetup is a scheduled event, 
where like-minded people 
meet and mingle over drinks, 
that usually features a guest 
speaker. To plan these events, 
many rely on Meetup. As 
Mashable puts it, “Organizing 
one of these events is an excel-
lent way to establish yourself 
or your business as a ‘go-to’ 
person in your industry.”

MySpace Events provides a ready-made channel for users to publish event listings that can be shared.

brightkite.com/media/face_time_index.pdf
brightkite.com/media/face_time_index.pdf
brightkite.com/media/face_time_index.pdf
http://www.onlinemarketing-trends.com/2011/06/us-facebook-usage-insights-10-facts-you.html
http://www.onlinemarketing-trends.com/2011/06/us-facebook-usage-insights-10-facts-you.html
http://www.grubwith.us/
http://www.zenergo.com/
http://www.ispi.org/archives/resources/DoGroupsMeet_RochAyman.pdf
http://www.ispi.org/archives/resources/DoGroupsMeet_RochAyman.pdf
http://www.ispi.org/archives/resources/DoGroupsMeet_RochAyman.pdf
http://www.ispi.org/archives/resources/DoGroupsMeet_RochAyman.pdf
http://www.ispi.org/archives/resources/DoGroupsMeet_RochAyman.pdf
http://www.ispi.org/archives/resources/DoGroupsMeet_RochAyman.pdf
http://www.ispi.org/archives/resources/DoGroupsMeet_RochAyman.pdf
http://www.meetup.com/
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Rules of Engagement

The Methodology 
Behind These Social 
Engagement Rules

There are more social engage-
ment rules than social media 
consultants. Well almost. In 
order to provide you with a 
comprehensive list of rules, we 
analyzed countless articles on 
the topic, while also review-
ing hundreds of social media 
conference tweets to arrive at 
a more scientific approach to 
creating a basic rule set. What 
we found was remarkable. 
There are three over-arching 
core elements: engagement, 
persistence, reciprocity. Not 
surprisingly, engagement was 
the top element, identifiable 
in about half a dozen rubrics, 
including “engage,” “don’t 
be boring,“ format, time, etc. 
Persistence is the core element 
relating to “be smart,” “learn 
the tools,” “embed social in the 
fabric.” Finally, reciprocity is a 
label we chose for “perform a 
real service,” usually relating 
to content but also support, 
and “do good.” As one might 
suspect, this element has most 
marketers flustered. It’s the 
two-way highway we all have 
journey on after driving so 
long down a one-way street.
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Social Analytics

Social analytics control panels are getting more capable by fully integrating social conversations, with 
some even being able to publish curated content to all your social presences. Illustrated above: The 
Radian6 Engagement Console.

http://techcrunch.com/2011/02/16/vitrue-raises-17-million-for-to-help-brands-manage-social-media/
http://www.boardsmag.com/articles/magazine/20100301/twelveinnovators.html
http://www.boardsmag.com/articles/magazine/20100301/twelveinnovators.html
http://online.wsj.com/article/SB10001424052748704133804575197952472441156.html
http://online.wsj.com/article/SB10001424052748704133804575197952472441156.html
http://mashable.com/2011/02/08/social-media-roi-2/http://mashable.com/2011/02/08/social-media-roi-2/
http://mashable.com/2011/02/08/social-media-roi-2/
http://mashable.com/2011/02/08/social-media-roi-2/
http://mashable.com/2011/02/08/social-media-roi-2/
http://mashable.com/2011/02/08/social-media-roi-2/
http://www.financialpost.com/entrepreneur/Measure%20success/4553176/story.html
http://www.financialpost.com/entrepreneur/Measure%20success/4553176/story.html
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Social Analytics (cont’d)

Social Analytics Features 

FEATURE LAYER BASIC DESCRIPTION

Radian6 Experience 
May Land You a Job

Get this: 41% of corporations 
report that there is no staff 
dedicated to social media. 
Says the blog Uber.la: As 
Salesforce.com was to the late 
2000s for sales and marketing, 
Radian6 is going to be ever 
more important in the mea-
surement and actionable work 
in social media. Yes, having a 
Facebook Page and a Twitter 
account just isn’t enough. 
Configuring, listening to and 
responding to a Radian6 dash-
board puts the power of many 
into the hands of the elitist 
few. So don’t be surprised if 
by the 2020s you find out that 
“social analyst” is the hottest 
job in the universe. We won’t 
say, “we told you so.”

Metrics used by CMOs worldwide to 
measure social media activities

METHOD 2010 2011

http://www.financialpost.com/entrepreneur/Measure%20success/4553176/story.html
http://techcrunch.com/2011/03/31/why-salesforce-overpaid-for-radian6/
http://techcrunch.com/2011/03/31/why-salesforce-overpaid-for-radian6/
http://techcrunch.com/2011/03/31/why-salesforce-overpaid-for-radian6/
http://techcrunch.com/2011/03/31/why-salesforce-overpaid-for-radian6/
http://techcrunch.com/2011/05/12/claritics-raises-1-5-million-for-cloud-based-analytics-apps/?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+Techcrunch+%28TechCrunch%29
http://www.allfacebook.com/buddy-media-acquires-spinback-2011-05
http://www.allfacebook.com/buddy-media-acquires-spinback-2011-05
http://hootsuite.com/
http://socialmention.com/
http://www.peoplebrowsr.com/
hthttp://www.britopian.com/2011/04/18/the-state-of-corporate-social-media-2011/
hthttp://www.britopian.com/2011/04/18/the-state-of-corporate-social-media-2011/
hthttp://www.britopian.com/2011/04/18/the-state-of-corporate-social-media-2011/
http://uber.la/2011/04/radian6/
http://uber.la/2011/04/radian6/
http://uber.la/2011/04/radian6/
http://uber.la/2011/04/radian6/
http://mashable.com/2011/02/08/social-media-roi-2/
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Social Graph

LinkedIn’s Answers 
to Open Graph

On Apr. 6, LinkedIn launched 
a set of plug-ins that offer the 
ability to display Twitter-like 
profile summaries, full pro-
files, company profiles and 
“company insider” data on 
third-party sites. The latter 
shows customized information 
about a company including 
who, in the logged-in person’s 
network, works there, a list of 
new hires and job changes, 
and even offers the ability to 
follow company news. On Jun. 
14, LinkedIn got good news: 
Klout would offer network-
ers the ability to add their 
LinkedIn account to Klout’s 
influence measure to help 
boost their Klout score. While 
the company declined to pro-
vide details on how exactly it 
plans to measure a subject’s 
LinkedIn influence, i.e. likes 
or posts, the social commu-
nity was happy to hear that 
LinkedIn finally has Klout.

http://en.wikipedia.org/wiki/Social_graph
http://en.wikipedia.org/wiki/Social_graph
http://www.prnewswire.com/news-releases/morpace-reports-facebooks-impact-on-retailers-89590997.html
http://www.prnewswire.com/news-releases/morpace-reports-facebooks-impact-on-retailers-89590997.html
http://www.prnewswire.com/news-releases/morpace-reports-facebooks-impact-on-retailers-89590997.html
http://klout.com/
http://www.peerindex.net/
http://tweet.grader.com/
http://tweet.grader.com/
http://tweetlevel.edelman.com/
http://twitalyzer.com
http://online.wsj.com/article/SB10001424052748704637704576082383466417382.html?mod=ITP_AHED
http://www.marketingvox.com/consumers-follow-facebook-referrals-except-when-they-don%E2%80%99t-046691/
http://www.marketingvox.com/consumers-follow-facebook-referrals-except-when-they-don%E2%80%99t-046691/
http://blogs.hbr.org/research/2010/05/influence-and-twitter.html
http://blogs.hbr.org/research/2010/05/influence-and-twitter.html
http://perks.klout.com/BottlenotesChi
http://mikeandrewrealestate.com/1720/when-eyeballs-and-dollars-dont-match-up/
http://mikeandrewrealestate.com/1720/when-eyeballs-and-dollars-dont-match-up/
http://mikeandrewrealestate.com/1720/when-eyeballs-and-dollars-dont-match-up/
http://www.readwriteweb.com/archives/linkedins_answer_to_facebooks_open_graph.php
http://www.readwriteweb.com/archives/linkedins_answer_to_facebooks_open_graph.php
http://www.readwriteweb.com/archives/linkedins_answer_to_facebooks_open_graph.php
http://techcrunch.com/2011/06/14/klout-expands-influence-scoring-to-professional-social-network-linkedin/
http://techcrunch.com/2011/06/14/klout-expands-influence-scoring-to-professional-social-network-linkedin/
http://techcrunch.com/2011/06/14/klout-expands-influence-scoring-to-professional-social-network-linkedin/
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Crowdsourcing

Betty White: Crowd-
sourced SNL Actor

After Betty White appeared 
in a particularly hilarious 
Superbowl ad for Snickers 
candy on Feb. 7, 2010, David 
Matthews of San Antonio, Tex. 
decided to launch a Facebook 
page entitled, “Betty White 
to Host SNL (please?)!” It took 
just three days for the page 
to reach 154,000 fans. After 
500,000 Facebook users had 
fanned the page, the 88-year-
old comedienne and former 
“Golden Girl” was invited to 
host a special Mother’s Day 
episode on May 8, 2010. And 
proving once again how pow-
erful Facebook really is, the 
episode was the highest rated 
SNL edition in 18 months. 
Crowdsourcing truly works.

Spigit is a perfect example of a service that can help organizations solicit crowdsourced ideas, organize and 
rate submissions, and even create a “social currency” reward system to maximize crowd participation.

http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.emarketer.com/(S(5n2skt453jwu1pu4b5xgso45))/Article.aspx?R=1008245
http://www.americaspeakingout.com/
http://www.politico.com/news/stories/0510/37946.html
http://www.spigit.com/
http://www.threadless.com/
http://www.minted.com/
http://www.usertesting.com/
http://www.feedbackarmy.com/
http://www.wikipedia.org/
http://www.csmonitor.com/From-the-news-wires/2010/0507/Thanks-to-grassroots-Facebook-campaign-actress-Betty-White-to-host-Saturday-Night-Live
http://www.csmonitor.com/From-the-news-wires/2010/0507/Thanks-to-grassroots-Facebook-campaign-actress-Betty-White-to-host-Saturday-Night-Live
http://www.csmonitor.com/From-the-news-wires/2010/0507/Thanks-to-grassroots-Facebook-campaign-actress-Betty-White-to-host-Saturday-Night-Live
http://www.csmonitor.com/From-the-news-wires/2010/0507/Thanks-to-grassroots-Facebook-campaign-actress-Betty-White-to-host-Saturday-Night-Live
http://www.nowpublic.com/culture/online-petition-get-betty-white-host-snl
http://wrch.radio.com/2010/03/14/petition-works-betty-white-to-host-snl/
http://insidetv.ew.com/2010/05/09/saturday-night-live-with-betty-white-attracts-big-ratings/
http://insidetv.ew.com/2010/05/09/saturday-night-live-with-betty-white-attracts-big-ratings/
http://insidetv.ew.com/2010/05/09/saturday-night-live-with-betty-white-attracts-big-ratings/
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Facebook Likes Drive 
More ROI than Tweets

Eventbrite, an event registra-
tion site, claims social media 
marketers will get more value 
from Facebook than Twitter.
In March, the company report-
ed that an average event 
tweet resulted in 80 cents in 
ticket sales during the past six 
months, whereas an average 
Facebook Like drove $1.34.
The study also revealed that 
Facebook people shared 
Eventbrite data nearly four 
times as often as Twitter users. 
Eventbrite attributes this dis-
parity to Facebook’s broader 
reach and greater emphasis on 
real-world ties.

The impact of Facebook’s “Like” has led to a host of prod-
ucts that attempt to leverage the brand, mostly illegally.

http://developers.facebook.com/blog/post/344
http://developers.facebook.com/blog/post/344
http://developers.facebook.com/blog/post/344
http://news.cnet.com/8301-13577_3-20003053-36.html?part=rss&subj=news&tag=2547-1_3-0-20
http://news.cnet.com/8301-13577_3-20003053-36.html?part=rss&subj=news&tag=2547-1_3-0-20
https://developers.facebook.com/docs/opengraph/
https://developers.facebook.com/docs/opengraph/
http://oauth.net/
https://developers.facebook.com/docs/reference/plugins/comments/
http://www.zdnet.com/blog/facebook/facebook-comments-box-used-by-more-than-300000-websites/1826
http://techcrunch.com/2011/04/12/facebook-comments-now-on-over-50k-sites-get-more-social-with-latest-upgrade/
http://searchengineland.com/has-facebook-become-the-master-key-to-unlocking-the-web-75139
http://searchengineland.com/has-facebook-become-the-master-key-to-unlocking-the-web-75139
http://www.scribd.com/doc/45301351/Building-your-Social-Presence-Across-the-Web-Social-Plugins-and-APIs-Simon-Cross-Le-Web-Workshop-12-9-10
http://www.scribd.com/doc/45301351/Building-your-Social-Presence-Across-the-Web-Social-Plugins-and-APIs-Simon-Cross-Le-Web-Workshop-12-9-10
http://www.scribd.com/doc/45301351/Building-your-Social-Presence-Across-the-Web-Social-Plugins-and-APIs-Simon-Cross-Le-Web-Workshop-12-9-10
http://www.scribd.com/doc/45301351/Building-your-Social-Presence-Across-the-Web-Social-Plugins-and-APIs-Simon-Cross-Le-Web-Workshop-12-9-10
http://news.cnet.com/8301-13577_3-20003075-36.html
http://www.scribd.com/doc/45301351/Building-your-Social-Presence-Across-the-Web-Social-Plugins-and-APIs-Simon-Cross-Le-Web-Workshop-12-9-10
http://searchengineland.com/has-facebook-become-the-master-key-to-unlocking-the-web-75139
http://mashable.com/2011/03/16/facebook-like-worth/
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Facebook Pages

Facebook Pages’ 
Impact on Elections

The Facebook political team 
reports that in 98 House races 
tracked, 74% of candidates 
with the most Facebook fans 
won. In 34 Senate races, 82% 
were won by candidates with 
the largest number of fans. 
But Facebook cited two con-
trasting Florida results. Marco 
Rubio had the most fans and 
the most votes and won the 
Senate seat. Yet in the House 
race between Democrat Alan 
Grayson, with 30,000-plus 
fans, and Republican Daniel 
Webster, with 4,600, Webster 
won. This success rate will 
decline as more politicians 
learn how to use Facebook.

Local business
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17.6%

Special interest

Musicians

Company

Public figures

Non-profit organizations

Other products

Music

School

6.3%

5.9%
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Web sites 2.3%

Facebook Pages by Category 
November 2010
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Facebook Fan Page Comparison: 
Weekly Interactions vs. Likes

 RANK FAN PAGE LIKES INTERACTIONS

“Fans spend an extra $72 they would 

not otherwise spend on products they 

describe themselves as fans of, 

compared to those who are not.”

11-Jun-10 Gigaom, Syncapse

The Facebook Page Insights “dashboard” provides detailed traffic trends.
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http://gigaom.com/2010/06/11/how-much-is-a-facebook-fan-really-worth/
http://gigaom.com/2010/06/11/how-much-is-a-facebook-fan-really-worth/
http://gigaom.com/2010/06/11/how-much-is-a-facebook-fan-really-worth/
http://gigaom.com/2010/06/11/how-much-is-a-facebook-fan-really-worth/
http://gigaom.com/2010/06/11/how-much-is-a-facebook-fan-really-worth/
http://vitrue.com/blog/360-facebook-fan-valuation-is-just-the-tip-of-the-iceberg/
http://www.allfacebook.com/introducing-weekly-rankings-of-most-engaging-pages-2011-04
http://gigaom.com/2010/06/11/how-much-is-a-facebook-fan-really-worth/


Facebook Page Tips

content based on interest. 

highly shareable content.

.

.

and not

. 

, 

“Everson says there are 

currently 50 million likes per day 

for pages on Facebook”

Facebook Ad Chief Carolyn Everson, 
TechCrunch 24-May-11

http://www.emarketer.com/Report.aspx?code=emarketer_2000785
http://www.emarketer.com/Report.aspx?code=emarketer_2000785
http://www.allfacebook.com/shocker-3-to-7-5-of-fans-see-your-pages-posts-2011-06
http://www.allfacebook.com/shocker-3-to-7-5-of-fans-see-your-pages-posts-2011-06
http://www.emarketer.com/Article.aspx?R=1008367
http://www.emarketer.com/Article.aspx?R=1008367
http://visibli.com/reports/fbstudy
http://visibli.com/reports/fbstudy
http://www.insidefacebook.com/2011/04/06/buddy-media-page-posts-best-practices/
http://www.allfacebook.com/infographic-when-to-post-on-facebook-2011-06


Traffic trends – The Wall Street Journal 

Brand engagement

, it 

Social graph

Social Promotion

Brands with Great 
Facebook Pages

Among the hundreds of thou-
sands of brands who have 
Facebook outposts, there are 
quite a few that get it right 
but none more so than Audi 
and American Airlines, who 
ranked No. 1 and No. 5 in a 
Visibli study. And who was 
sandwiched in between? 
Justin Bieber, Chamillionaire 
and Lady Gaga. Visibli reports 
that Audi receives 228 “likes” 
for every 100,000 fans. Given 
the carmaker’s 3.1 million 
Facebook fans, Audi posts 
average 7,068 likes. Since 
Facebook pages and posts can 
both have likes, the word “fan” 
in this study is used to refer 
to a user who has liked a page 
vs. a post. Besides engage-
ment, there are other ways to 
judge successful brands. Here 
are number of resources that 
can help you better gauge 
successful Facebook pages: 
20 Companies With Awesome 
Facebook Fan Pages, Meet the 
Top 20 Brands on Facebook. 
Below is Coca-Cola’s much-
cited Facebook page:

Not at all
influential

22%

17%

23%

33%

Some-
what

Very
influential

6%

Ex-
tremely

Mode-
rately

How influential have Facebook pages 
been on your purchase decisions?

http://online.wsj.com/article/SB10001424052748703712504576244622146113118.html?mod=googlenews_wsj
http://online.wsj.com/article/SB10001424052748703712504576244622146113118.html?mod=googlenews_wsj
http://www.adgregate.com/Whitepaper/Webtrends-Adgregate_Social_Commerce_Whitepaper_03172011.pdf
http://www.adgregate.com/Whitepaper/Webtrends-Adgregate_Social_Commerce_Whitepaper_03172011.pdf
http://website-roi-guy.com/tag/quintile-analysis/
http://visibli.com/reports/fbstudy
http://visibli.com/reports/fbstudy
http://visibli.com/reports/fbstudy
http://visibli.com/reports/fbstudy
http://www.businessinsider.com/20-awesome-facebook-fan-pages-2011-3#bare-escentuals-1
http://www.businessinsider.com/20-awesome-facebook-fan-pages-2011-3#bare-escentuals-1
http://thenextweb.com/socialmedia/2011/07/04/meet-the-top-20-brands-on-facebook/
http://thenextweb.com/socialmedia/2011/07/04/meet-the-top-20-brands-on-facebook/
http://www.marketingprofs.com/charts/2011/5434/facebook-top-social-site-for-retail-info-promos?adref=nlt071211
http://blog.compete.com/2011/06/23/facebook-pages-attract-online-shoppers-to-retailer-sales-and-promotions/
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Facebook Advertising
Facebook Studio

Facebook bills Facebook 
Studio as a resource for adver-
tisers to “celebrate innovation, 
creativity and effectiveness” 
on the platform. Marketers 
are able to show off their work 
and those that garner the 
most “Likes” are promoted in 
Facebook’s Spotlight, a per-
manent collection. Facebook 
also plans to give “best work” 
awards. Other features include 
a “learning lab,” an agency 
directory and a “what’s new” 
section that lists new prod-
uct launches, trends and 
resources. Facebook Studio 
is designed to ameliorate the 
social network’s arcane sys-
tem for buying ads. Mashable 
believes that this effort may 
have something to do with 
Facebook’s new Director of 
Global Creative Solutions, 
Mark D’Arcy. D’Arcy was 
“tasked with finding interest-
ing and valuable ways for 
interactive advertisers and 
marketers to use Facebook.”

Facebook has created a resource center for advertisers, Facebook Studio (sidebar), 
that is designed to showcase case studies of marketers who have used Facebook 
successfully. The above gallery shows brands that have agreed to share their data.

http://www.businessweek.com/news/2011-07-06/facebook-ad-rates-hold-as-inventory-rises-easing-price-concerns.html
http://www.businessweek.com/news/2011-07-06/facebook-ad-rates-hold-as-inventory-rises-easing-price-concerns.html
http://mashable.com/2011/01/31/facebook-half-click-throughs/
http://mashable.com/2011/01/31/facebook-half-click-throughs/
http://mashable.com/2011/01/31/facebook-half-click-throughs/
http://www.insidefacebook.com/2011/01/24/sponsored-stories-feed-ads/
http://www.insidefacebook.com/2011/01/24/sponsored-stories-feed-ads/
http://www.tbgdigital.com/
http://www.insidefacebook.com/2011/05/03/sponsored-stories-ctr-cost-per-fa/
http://www.insidefacebook.com/2011/05/03/sponsored-stories-ctr-cost-per-fa/
http://www.allfacebook.com/adparlor-says-some-u-s-facebook-ad-prices-drop-14-2011-07
http://www.allfacebook.com/adparlor-says-some-u-s-facebook-ad-prices-drop-14-2011-07
http://www.allfacebook.com/report-facebook-ad-spending-rose-22-in-quarter-2011-07
http://www.allfacebook.com/report-facebook-ad-spending-rose-22-in-quarter-2011-07
http://www.allfacebook.com/report-facebook-ad-spending-rose-22-in-quarter-2011-07
https://developers.facebook.com/adproviders/
https://developers.facebook.com/adproviders/
http://adage.com/article/digital/microsoft-ad-sales-chief-carolyn-everson-joins-facebook/148895/
http://adage.com/article/digital/microsoft-ad-sales-chief-carolyn-everson-joins-facebook/148895/
http://mashable.com/2011/04/19/facebook-studio/
http://mashable.com/2011/04/19/facebook-studio/
http://mashable.com/2011/04/19/facebook-studio/
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LinkedIn Advertising

LinkedIn Raises 
Feature Set of 
Company Pages

LinkedIn’s equivalent of 
Facebook pages are dubbed 
“Company Pages,” and feature 
three tabs: Overview, Careers 
and Products & Services. The 
products tab now boasts a 
new set of features, including 
product and service recom-
mendations, product listings, 
multimedia, plus a “recom-
mender” module. This latter 
feature lets marketers show-
case customer recommenda-
tions to help reinforce their 
brand. Each time a LinkedIn 
member endorses a com-
pany’s products or services, 
their recommendation also 
becomes visible to all of their 
connections. To see how com-
panies are leveraging these 
features, check out the com-
pany pages of Dell and HP.

http://blog.lab42.com/the-linkedin-profile
http://blog.lab42.com/the-linkedin-profile
http://www.businessweek.com/news/2011-07-08/linkedin-passes-myspace-to-become-no-2-u-s-social-network.html
http://www.businessweek.com/news/2011-07-08/linkedin-passes-myspace-to-become-no-2-u-s-social-network.html
http://mashable.com/2011/07/09/linkedin-infographic/
http://mashable.com/2011/07/09/linkedin-infographic/
http://techcrunch.com/2011/08/04/linkedin-now-adding-two-new-members-every-second/
http://techcrunch.com/2011/08/04/linkedin-now-adding-two-new-members-every-second/
http://blog.lab42.com/the-linkedin-profile
http://www.sec.gov/Archives/edgar/data/1271024/000119312511016022/ds1.htm
http://venturebeat.com/2011/03/22/linkedin-reaches-100-million-users-but-how-many-are-coming-back/
http://venturebeat.com/2011/03/22/linkedin-reaches-100-million-users-but-how-many-are-coming-back/
http://mashable.com/2011/01/26/linkedin-targeted-ads/
http://mashable.com/2011/01/26/linkedin-targeted-ads/
http://mashable.com/2011/01/26/linkedin-targeted-ads/
http://mashable.com/2011/01/26/linkedin-targeted-ads/
http://partner.linkedin.com/ads/bestpractices/index.html
http://partner.linkedin.com/ads/bestpractices/index.html
http://www.sfgate.com/cgi-bin/article.cgi?f=/c/a/2011/05/04/BU0F1JBUEA.DTL
http://techcrunch.com/2011/01/27/linkedin-files-for-ipo/
http://techcrunch.com/2011/01/27/linkedin-files-for-ipo/
http://www.sfgate.com/cgi-bin/article.cgi?f=/c/a/2011/05/04/BU0F1JBUEA.DTL
http://www.sfgate.com/cgi-bin/article.cgi?f=/c/a/2011/05/04/BU0F1JBUEA.DTL
http://secwatch.com/linkedin-corp/s1/a/ipo-registration-(amendment)/2011/5/9/7859939/print
http://www.performics.com/news-room/press-releases/Social-Media-Study-LinkedIn-Most-Important-Social-Network-Account/1431
http://www.performics.com/news-room/press-releases/Social-Media-Study-LinkedIn-Most-Important-Social-Network-Account/1431
http://www.linkedin.com/company/1093
http://www.linkedin.com/company/1025


ads costing as high as 

The Wall Street Journal .

2010

2012

.
Ad units

Revenue sharing

Not practical

Number of advertisers The Wall Street Journal 

Effectiveness

Twitter Advertising

A Sponsored Tweet for the History Channel as shown in the HootSuite control 
panel. Twitter now offers third parties the ability to share revenues produced by 
Promoted Tweets shown in third-party engagement panels.

Hybrid Ad Model 
Produces Results

Promoted Tweets are charged 
on an “engagement” basis — 
including a retweet, response, 
click on a link or when a user 
marks a post as a “favorite.” 
Marketers don’t pay for tweets 
without results. So Twitter 
ads represent a combination 
of paid and earned media. 
The company only charges 
for the first original retweet. 
Subsequent retweets are free. 
But Promoted Tweets do not 
produce desirable results 
unless they resonate with 
Twitter users. Brands are still 
figuring out how to use the 
platform effectively. Twitter 
says that the average “engage-
ment” for Promoted Tweets 
is 3%-5%, still the top 2010 
tweet was created by VW and 
had a 52% engagement rate. 

http://www.zdnet.com/blog/seo/great-news-promoted-trends-on-twitter-now-cost-only-120000-per-day/3255
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html?mod=ITP_marketplace_0
http://www.emarketer.com/PressRelease.aspx?R=1008194
http://www.emarketer.com/PressRelease.aspx?R=1008194
http://www.emarketer.com/PressRelease.aspx?R=1008194
http://www.emarketer.com/PressRelease.aspx?R=1008194
http://www.emarketer.com/PressRelease.aspx?R=1008194
http://www.pewinternet.org/Reports/2010/Twitter-Update-2010.aspx
http://techcrunch.com/2010/10/04/twitter-promoted-accounts/
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html
http://www.readwriteweb.com/archives/twitters_staff_is_growing_fast_but_still_has_no_po.php
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html?mod=ITP_marketplace_0
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html?mod=ITP_marketplace_0
http://online.wsj.com/article/SB10001424052748703409904576174711238036694.html?mod=ITP_marketplace_0
http://adage.com/article/digital/winning-twitter-top-10-promoted-tweets/227437/
http://adage.com/article/digital/winning-twitter-top-10-promoted-tweets/227437/
http://adage.com/article/digital/winning-twitter-top-10-promoted-tweets/227437/
http://adage.com/article/digital/winning-twitter-top-10-promoted-tweets/227437/
http://adage.com/article/digital/winning-twitter-top-10-promoted-tweets/227437/
http://adage.com/article/digital/winning-twitter-top-10-promoted-tweets/227437/
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ROI

Social ROI/Budgeting

Here’s a Timely Book: 
Social Media ROI

If you really want to dive deep 
into the topic of social media 
ROI, buy the book. Written by 
Olivier Blanchard and with a 
foreword by the über-popular 
Brian Solis, Social Media ROI 
will help you delve deep into 
the world KPIs. Blanchard 
explains why it’s wrong that 
digital measurement analysts 
consider site visits, bounce 
rates, clickthroughs, and other 
general metrics, the focus of 
KPI reporting. Says Blanchard, 
“This is wrong. Web measure-
ment professionals don’t get 
to tell you what your KPIs are. 
You tell them.” Touché!

http://mashable.com/2011/02/08/social-media-roi-2/
http://mashable.com/2011/02/08/social-media-roi-2/
http://mashable.com/2011/02/08/social-media-roi-2/
http://mashable.com/2011/02/08/social-media-roi-2/
http://www.usatoday.com/money/smallbusiness/columnist/strauss/2011-03-13-small-business-and-social-media_N.htm
http://www.usatoday.com/money/smallbusiness/columnist/strauss/2011-03-13-small-business-and-social-media_N.htm
http://www.businessesgrow.com/2011/04/07/small-businesses-still-grappling-with-social-media-benefits/
http://www.businessesgrow.com/2011/04/07/small-businesses-still-grappling-with-social-media-benefits/
http://www.emarketer.com/Article.aspx?R=1008360
http://www.emarketer.com/Article.aspx?R=1008360
http://socialmediab2b.com/2011/04/93-of-b2b-marketers-use-social-media-marketing/
http://socialmediab2b.com/2011/04/93-of-b2b-marketers-use-social-media-marketing/
http://usefulsocialmedia.com/stateofCSM.php
http://www.britopian.com/2011/04/18/the-state-of-corporate-social-media-2011/
http://www.emarketer.com/Article.aspx?R=1008224
http://www.emarketer.com/Article.aspx?R=1008224
http://www.emarketer.com/Article.aspx?R=1008224
http://www.emarketer.com/Article.aspx?R=1008224
http://mashable.com/2010/07/27/old-spice-sales/
http://mashable.com/2010/07/27/old-spice-sales/
http://adage.com/article/small-agency-diary/1-digital-metric/227604/
http://adage.com/article/small-agency-diary/1-digital-metric/227604/
http://adage.com/article/small-agency-diary/1-digital-metric/227604/
http://adage.com/article/small-agency-diary/1-digital-metric/227604/
http://adage.com/article/small-agency-diary/1-digital-metric/227604/
http://mashable.com/2011/04/19/marketers-social-media-spend/
http://mashable.com/2011/04/19/marketers-social-media-spend/
http://mashable.com/2011/04/19/marketers-social-media-spend/
http://blogs.wsj.com/digits/2011/02/01/how-much-does-a-facebook-fan-cost-107/?mod=wsj_share_twitter
http://blogs.wsj.com/digits/2011/02/01/how-much-does-a-facebook-fan-cost-107/?mod=wsj_share_twitter
http://cmosurvey.org/files/2011/02/The-CMO-Survey-Highlights-and-Insights-Feb-2011.pdf
http://www.emarketer.com/Article.aspx?R=1008251
http://www.emarketer.com/Article.aspx?R=1008251
http://www.emarketer.com/Article.aspx?R=1008251
http://www.businessesgrow.com/2011/04/07/small-businesses-still-grappling-with-social-media-benefits/
http://www.businessesgrow.com/2011/04/07/small-businesses-still-grappling-with-social-media-benefits/
http://www.businessesgrow.com/2011/04/07/small-businesses-still-grappling-with-social-media-benefits/
http://www.amazon.com/Social-Media-ROI-Measuring-Organization/dp/0789747413
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2011

Facebook revenues

, according to a Jan. 

.
YouTube revenues – With 

LinkedIn revenues

MySpace revenues
, according to 

.
Twitter revenues – 

, 

Category revenues

the 

recorded 
.

Social Ad Revenues

2011

$94B

$120B

$80B

$106B

2012 2014

$132B

20152013

Worldwide Online Advertising 
Revenues Forecast

Worldwide Social Advertising 
Revenues Forecast 

 (MILLIONS) (MILLIONS) (MILLIONS) 
MARKET 2010 2011 2012

SEGMENTS

http://mashable.com/2011/05/26/google-yahoo-display/
http://mashable.com/2011/05/26/google-yahoo-display/
http://techcrunch.com/2011/03/21/citi-google-local-youtube-1-billion/
http://www.groupm.com/bulleting/press-release/groupm-forecasts-global-ad-spending-surpass-500-billion-2011
http://www.groupm.com/bulleting/press-release/groupm-forecasts-global-ad-spending-surpass-500-billion-2011
http://www.groupm.com/bulleting/press-release/groupm-forecasts-global-ad-spending-surpass-500-billion-2011
http://www.emarketer.com/Article.aspx?R=1008192
http://www.emarketer.com/Article.aspx?R=1008192
http://www.businessinsider.com/mark-zuckerberg-eg8-2011-5
http://www.businessinsider.com/mark-zuckerberg-eg8-2011-5
http://www.allfacebook.com/facebook-ad-prices-surge-40-revenue-too-2011-04
http://www.readwriteweb.com/archives/YouTube_sees_3_billion_views_per_day.php
http://techcrunch.com/2011/03/21/citi-google-local-youtube-1-billion/
http://techcrunch.com/2011/03/21/citi-google-local-youtube-1-billion/
http://secwatch.com/linkedin-corp/s1/a/ipo-registration-(amendment)/2011/5/9/7859939/print
http://secwatch.com/linkedin-corp/s1/a/ipo-registration-(amendment)/2011/5/9/7859939/print
http://online.wsj.com/article/SB20001424052748703576204576226620748953038.html
http://online.wsj.com/article/SB20001424052748703576204576226620748953038.html
http://techcrunch.com/2011/04/12/exclusive-the-bleak-financial-numbers-from-the-myspace-sale-pitch-book/
http://techcrunch.com/2011/04/12/exclusive-the-bleak-financial-numbers-from-the-myspace-sale-pitch-book/
http://techcrunch.com/2011/04/12/exclusive-the-bleak-financial-numbers-from-the-myspace-sale-pitch-book/
http://techcrunch.com/2011/04/12/exclusive-the-bleak-financial-numbers-from-the-myspace-sale-pitch-book/
http://www.emarketer.com/Article.aspx?R=1008192
http://www.emarketer.com/Article.aspx?R=1008192
http://www.emarketer.com/Article.aspx?R=1008192
http://www.emarketer.com/Article.aspx?R=1008438
http://www.emarketer.com/Article.aspx?R=1008438
http://www.emarketer.com/Article.aspx?R=1008213
http://www.emarketer.com/Article.aspx?R=1008213
http://corporate.xing.com/english/investor-relations/basic-information/
http://seekingalpha.com/article/269747-how-does-renren-compare-to-facebook
http://www.emarketer.com/Article.aspx?R=1008438
http://www.emarketer.com/Article.aspx?R=1008192
http://online.wsj.com/article/SB20001424052748703576204576226620748953038.html
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Facebook vs. TV consumption – The reality is 
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Internet

. The 
. 

Television

than 

Cord cutting

adding

not
Email

Media Integration

Daily Media Usage Time 
(hrs./min.) and Share

TYPE DAILY TIME SHARE

Total: 10:15 100%

Smartphones Are a 
Bigger Distraction 
Than DVRs

Think people are distracted by 
their rapidly growing digital 
universe? DOH! Devices that 
distract are ubiquitous, with 
94% of TV and 73% of online 
video viewers using some 
type of companion device. 
“Companion media” include 
everything from laptops, 
video games and crossword 
puzzles to physical mail 
and musical instruments. 
But according to a study 
conducted this spring at IPG 
Media Lab in Los Angeles, 
which tracked 48 adults, the 
smartphone proved to be the 
ultimate “disruptor” of video 
attention. Of all companion 
media used, the smartphone 
accounted for 60% of TV and 
46% of online video distrac-
tions. That iPhone is truly 
magical indeed.

hhttp://www.emarketer.com/Article.aspx?R=1008407
hhttp://www.emarketer.com/Article.aspx?R=1008407
http://www.facebook.com/press/info.php?statistics
http://www.facebook.com/press/info.php?statistics
http://blog.nielsen.com/nielsenwire/online_mobile/americans-watching-more-tv-than-ever/
http://www.census.gov/main/www/popclock.html
http://www.harrisinteractive.com/vault/HI-Harris-Poll-Time-Spent-Online-2009-12-23.pdf
http://www.harrisinteractive.com/vault/HI-Harris-Poll-Time-Spent-Online-2009-12-23.pdf
http://adage.com/article/digital/digital-facebook-youtube-gaming-time-spent-grows/145207/
http://adage.com/article/digital/digital-facebook-youtube-gaming-time-spent-grows/145207/
http://www.harrisinteractive.com/vault/HI-Harris-Poll-Time-Spent-Online-2009-12-23.pdf
http://www.deloitte.com/view/en_US/us/press/Press-Releases/dce196d6a8295210VgnVCM100000ba42f00aRCRD.htm
http://www.deloitte.com/view/en_US/us/press/Press-Releases/dce196d6a8295210VgnVCM100000ba42f00aRCRD.htm
http://www.deloitte.com/view/en_US/us/press/Press-Releases/dce196d6a8295210VgnVCM100000ba42f00aRCRD.htm
http://adage.com/article/mediaworks/television-consumers-keen-cutting-cord/227014/
http://adage.com/article/mediaworks/television-consumers-keen-cutting-cord/227014/
http://adage.com/article/mediaworks/television-consumers-keen-cutting-cord/227014/
http://adage.com/article/mediaworks/television-consumers-keen-cutting-cord/227014/
http://www.emarketer.com/Article.aspx?R=1008306
http://www.emarketer.com/Article.aspx?R=1008306
http://www.emarketer.com/Article.aspx?R=1008306
http://www.emarketer.com/Article.aspx?R=1008306
http://www.emarketer.com/Article.aspx?R=1008254
http://www.emarketer.com/Article.aspx?R=1008254
http://www.mediapost.com/publications/?fa=Articles.showArticle&art_aid=142090
http://adage.com/article/adagestat/smartphones-a-bigger-distraction-dvrs/227725/
http://adage.com/article/adagestat/smartphones-a-bigger-distraction-dvrs/227725/
http://adage.com/article/adagestat/smartphones-a-bigger-distraction-dvrs/227725/
http://adage.com/article/adagestat/smartphones-a-bigger-distraction-dvrs/227725/
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Case Studies: Apparel, Fashion

Marc Jacobs Intern 
Lets CEO Have It

One March evening, a Marc 
Jacobs intern had a Twitter 
meltdown. The intern man-
aged Marc Jacobs’ official 
Twitter feed while a search 
was ongoing for a manager 
of Marc Jacobs’ social media 
accounts. After followers had 
been instructed to send clever 
tweets to nab interviews with 
Marc Jacobs CEO Robert Duffy, 
the intern tweeted that Duffy 
has been presented with 50 
people, but is “not happy” 
with any of them. The intern 
went on to tweet that Duffy is 
a “tyrant” and that 
@MarcJacobsIntl followers 
“have no idea how difficult 
Robert is.” Talking out of 
school never goes out of style.

Victoria’s Secret has a successful Facebook page with 15.1 million likes. Then again, 
with content like this it’s not too difficult to be effective in any social medium. Still, 
this page proves what an aggressive cross-channel marketer Victoria’s Secret is.

http://www.prweb.com/releases/2011/2/prweb8127569.htm
http://www.forrester.com/rb/Research/profiling_us_gen_y_online_apparel_buyers/q/id/55909/t/2
http://www.forrester.com/rb/Research/profiling_us_gen_y_online_apparel_buyers/q/id/55909/t/2
https://www.facebook.com/gap
http://blogs.wsj.com/digits/2010/11/05/gap-turns-to-social-media-to-draw-shoppers/
https://www.facebook.com/AnnTaylor
http://mashable.com/2010/06/18/ann-taylor-facebook/
http://mashable.com/2010/06/18/ann-taylor-facebook/
http://mashable.com/2010/06/18/ann-taylor-facebook/
http://mashable.com/2010/06/18/ann-taylor-facebook/
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Case Studies: Automotive

The launch episode of Ford’s new social video campaign featuring Doug the Orange 
Puppet, which smacks of Pets.com’s sock puppet, has attracted more than 554,000 
views. Subsequent YouTube skits show that “ladies man” Doug may not have enough 
staying power, with views dropping precariously to 102,149 and much less.

The Ford Explorer Facebook page has 161,000 “Likes,” which puts it far ahead of its 
SUV competition. That figure has more than tripled from the 48,000 fans in July a 
year ago, partly influenced by a 2011 redesign, which boosted mileage significantly.

http://www.wired.com/autopia/2009/04/how-the-fiesta/
http://mashable.com/2011/02/17/auto-industry-social-media/
http://mashable.com/2011/02/17/auto-industry-social-media/
http://www.wired.com/autopia/2009/04/how-the-fiesta/
http://www.wired.com/autopia/2009/04/how-the-fiesta/
http://realtimemarketer.com/chevy-sxsw-social-media-road-trip/
http://mashable.com/2011/02/17/auto-industry-social-media/
http://mashable.com/2011/02/17/auto-industry-social-media/
http://mashable.com/2011/02/17/auto-industry-social-media/
http://www.usatoday.com/money/advertising/admeter/2011-02-08-admeter08_ST_N.htm
http://www.usatoday.com/money/advertising/admeter/2011-02-08-admeter08_ST_N.htm
http://www.facebook.com/VW
http://twitter.com/#!/VW
hhttp://www.youtube.com/user/Volkswagen
http://www.facebook.com/FordExplorer
http://www.csmonitor.com/Business/new-economy/2010/0726/As-2011-Ford-Explorer-turns-heads-so-does-its-marketing-campaign
http://www.csmonitor.com/Business/new-economy/2010/0726/As-2011-Ford-Explorer-turns-heads-so-does-its-marketing-campaign
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Case Studies: Consumer Packaged Goods

Nestlé has launched an uncharacteristically zany and risque series of webisodes, called 
“A Moment With Heidi,” which feature a pigtailed Bavarian woman using her downtime 
to daydream as she microwaves a Lean Pockets Pretzel Bread Sandwich.

Frito-Lay Sets 24-hr. 
“Likes” World Record

Frito-Lay claimed the Guinness 
World Record for Facebook 
Page by capturing 1,571,161 
“Likes” in a 24-hour period. 
Frito-Lay ran multiple pro-
motions, including staging a 
replica of the company’s Flavor 
Kitchen in New York’s Times 
Square, plus live demonstra-
tions on its Facebook Page to 
accomplish this feat. A tie-in 
with Zynga’s FarmVille also 
helped boost final results.

http://www.allfacebook.com/pretzel-crisps-double-facebook-likes-in-36-hours-2011-04
http://www.allfacebook.com/pretzel-crisps-double-facebook-likes-in-36-hours-2011-04
http://www.allfacebook.com/pretzel-crisps-double-facebook-likes-in-36-hours-2011-04
http://www.emarketer.com/Article.aspx?R=1008299
http://www.emarketer.com/Article.aspx?R=1008299
http://www.emarketer.com/Article.aspx?R=1008299
http://mashable.com/2011/03/16/old-spice-imitators/
http://mashable.com/2011/03/16/old-spice-imitators/
http://mashable.com/2011/03/16/old-spice-imitators/
http://mashable.com/2011/03/16/old-spice-imitators/
http://adage.com/article/news/social-sampling-scores-big-kleenex/149272/
http://adage.com/article/news/social-sampling-scores-big-kleenex/149272/
http://www.stltoday.com/business/columns/lager-heads/article_7fa7e564-4e95-11e0-8721-00127992bc8b.html
http://www.stltoday.com/business/columns/lager-heads/article_7fa7e564-4e95-11e0-8721-00127992bc8b.html
http://www.stltoday.com/business/columns/lager-heads/article_7fa7e564-4e95-11e0-8721-00127992bc8b.html
http://www.allfacebook.com/how-frito-lay-set-newest-facebook-like-record-2011-05
http://www.allfacebook.com/how-frito-lay-set-newest-facebook-like-record-2011-05
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Case Studies: Entertainment

Toy Story 3 was the highest-grossing movie of 2010, generating some $1.1 billion 
in revenues, and also the best-reviewed film, receiving a score of 99 out of 100 on 
Rotten Tomatoes. Disney used a creative social tactic by producing a fake TV spot.

Celebrity Marketing

In 2008, Tony Hawk acquired 
Birdhouse Skateboards, mak-
ing him the sole owner. They 
say being an owner makes 
you work harder, which may 
explain why Hawk’s use of 
Twitter has been singled out 
as being exemplary. He pro-
vides his established network 
of followers with updates 
that include glimpses into his 
personal life, such as skate 
sessions and photos of his 
children skating, and links to 
charitable causes he supports. 
He also inserts a few updates 
on personal appearances, 
press tours, game releases, 
etc. The keyword here is “few” 
 — it’s not the dominant focus 
of his conversation. Hawk also 
promotes live contests in the 
cities he visits. These contests 
allow followers to win limited 
edition, autographed Tony 
Hawk skateboards, further 
cementing fan relationships.

http://www.usatoday.com/tech/news/2011-06-14-entertainment-spending-rises_n.htm
http://online.wsj.com/article/SB10001424052702304778304576373873701768868.html
http://online.wsj.com/article/SB10001424052702304778304576373873701768868.html
http://online.wsj.com/article/SB10001424052702304778304576373873701768868.html
http://www.pcmag.com/article2/0,2817,2386773,00.asp
http://www.pcmag.com/article2/0,2817,2386773,00.asp
http://www.pcmag.com/article2/0,2817,2386773,00.asp
http://www.pcmag.com/article2/0,2817,2386773,00.asp
http://www.bloomberg.com/news/2011-06-13/-super-8-is-weekend-s-top-movie-with-37-million-x-men-prequel-in-no-2.html
http://www.bloomberg.com/news/2011-06-13/-super-8-is-weekend-s-top-movie-with-37-million-x-men-prequel-in-no-2.html
http://www.youtube.com/watch?v=z6dZtNYGlLM
http://www.youtube.com/watch?v=z6dZtNYGlLM
http://articles.latimes.com/2009/oct/26/business/fi-ct-boxoffice26
http://articles.latimes.com/2009/oct/26/business/fi-ct-boxoffice26
http://eventful.com/
http://mashable.com/2010/11/29/social-media-movie-marketing/
http://mashable.com/2010/11/29/social-media-movie-marketing/
http://www.facebook.com/TheTonyAwards
http://www.facebook.com/TheTonyAwards
http://www.facebook.com/TheAcademy
http://www.facebook.com/TheAcademy
http://business.transworld.net/10523/features/breaking-news-tony-hawk-acquires-birdhouse/
http://business.transworld.net/10523/features/breaking-news-tony-hawk-acquires-birdhouse/
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Case Studies: Health & Beauty

How Social Media Is 
Used in Pharma

Privately owned Boehringer 
Ingelheim, headquartered 
in Germany, belongs to the 
top 15 pharmaceutical com-
panies in the world. In 2008, 
the company decided it was 
time to jump into social media 
and launched on Twitter. The 
company’s corporate account 
has 7,900 followers; while a 
U.S. counterpart has 3,900 fol-
lowers. The company tweets 
news but also shares interest-
ing articles, invites followers 
to media events and answers 
questions. Followers include 
journalists, PR people, media 
channels, industry people, 
doctors and patients. All data 
provided is reviewed prior to 
release, ensuring that it meets 
legal requirements. In Sept. 
2010, Boehringer launched 
a Facebook page, which has 
attracted 13,100 likes.

Aveda Smooth Infusion 
Facebook Sampling App

ENGAGEMENT PARAMETER METRIC

Bare Escentuals ranks fifth on a list of 100 prominent luxury brands for exceptional 
Facebook marketing. Its Facebook page was also lauded by Business Insider, who 
cited its minimalist design in “20 Companies with Awesome Facebook Pages” list.

http://www.thestar.com/entertainment/article/228160
http://adage.com/article/news/roi-youtube-video-super-bowl-spot/112835/
http://adage.com/article/news/roi-youtube-video-super-bowl-spot/112835/
http://adage.com/article/news/roi-youtube-video-super-bowl-spot/112835/
http://www.emarketer.com/Article.aspx?R=1008409
http://www.emarketer.com/Article.aspx?R=1008409
http://www.allfacebook.com/facebook-releases-same-hormone-as-cuddling-2011-04
http://www.allfacebook.com/facebook-releases-same-hormone-as-cuddling-2011-04
http://www.pharmaphorum.com/2011/03/01/living-in-a-world-of-but%E2%80%99s/
http://twitter.com/#!/boehringer
http://twitter.com/#!/boehringerUS
http://twitter.com/#!/boehringerUS
http://www.facebook.com/boehringeringelheim
http://www.emarketer.com/Article.aspx?R=1008389
http://www.marketingprofs.com/charts/2011/5195/bmw-clinique-audi-top-luxury-brands-on-facebook?adref=nlt060811
http://www.businessinsider.com/20-awesome-facebook-fan-pages-2011-3#bare-escentuals-1
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Case Studies: Restaurants

Restaurant Chain 
Drives Traffic Using 
Social Intelligence

Golden Spoon owns and 
operates three frozen yogurt 
stores in Coachella Valley, 
Calif. In Jan. 2011, the chain 
ran a Facebook ad campaign 
designed to drive Facebook 
page traffic, with a “Like this 
page” call to action. Golden 
Spoon’s ad agency, DigitalEye 
Media placed a buy within a 
50-mile radius of Palm Springs 
using a demo target of people 
ages 14+, women and families. 
The company used social intel-
ligence data from InfiniGraph 
to improve top-line results:

Clickthrough rate – 6%
Like conversion rate – 51%*
Same-store sales – up 14% 
during promotional period
Conversion to buy – 18%**

Los Angeles’ Kogi BBQ trucks was one of the first businesses to leverage the power 
of social media. In 2008, it began signing up Twitter followers who were informed of 
where their trucks were going to be next. Today, @kogibbq has 89,400 followers.

http://mashable.com/2011/03/08/social-pr-campaigns/
http://mashable.com/2011/03/08/social-pr-campaigns/
http://mashable.com/2011/03/08/social-pr-campaigns/
http://laist.com/2008/12/04/kogi_bbq.php#photo-1
http://laist.com/2008/12/04/kogi_bbq.php#photo-1
http://unvegan.com/reviews/kogi-bbq/
http://twitter.com/#!/kogibbq
http://www.latimes.com/business/la-fi-food-trucks-20110508,0,55101.story
http://www.latimes.com/business/la-fi-food-trucks-20110508,0,55101.story
http://www.latimes.com/business/la-fi-food-trucks-20110508,0,55101.story
http://www.scvngr.com/
http://www.nytimes.com/2011/01/20/business/media/20adco.html
http://www.nytimes.com/2011/01/20/business/media/20adco.html
http://www.nytimes.com/2011/01/20/business/media/20adco.html
http://www.goldenspooncoachellavalley.com/
https://www.facebook.com/GoldenSpoonCoachellaValley
https://www.facebook.com/GoldenSpoonCoachellaValley
http://digitaleyemedia.com/
http://digitaleyemedia.com/
http://www.infinigraph.com/
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Case Studies: Retail

Bergdorf Goodman 
Lets Facebook Users 
Design Fendi Bag

In April, Bergdorf Goodman 
launched a Facebook contest 
to crowdsource the next Fendi 
2Bag design. “Fendi Frenzy: 
The Color Challenge” invited 
consumers to choose upper 
and lower half bag colors, 
as well as handle and ID tag 
details, from a predeter-
mined palette. After a design 
submission, entrants had to 
rally friends to vote for their 
designs. Five designs with the 
most votes are to be reviewed 
by a Fendi design team to pick 
the winner, which will appear 
in a limited-edition collection 
at Bergdorf Goodman in the 
fall. This social campaign is 
notable for the prestige of 
brands involved.

Top Retailers based on Social Media 
Likes with Followers Ranking

 RANK RETAILER LIKES FOLLOWERS

Walmart’s YouTube channel is a perfect example of a retailer that provides a content 
showcase that never strays far from its brand image. There’s nothing on this video 
sharing site that doesn’t belong or doesn’t promote Walmart in some way.

http://twitter.com/#!/zappos
http://blogs.zappos.com/blogs/ceo-and-coo-blog/2010/03/11/zappos-com-update-march-11-2010
http://blogs.zappos.com/blogs/ceo-and-coo-blog/2010/03/11/zappos-com-update-march-11-2010
http://online.wsj.com/article/SB10001424052748703899704576204413874760334.html
http://blog.mlinc.com/social-promotions/media-logic-retail-marketing-report-update-kirkland%E2%80%99s-buys-likers-finds-they-come-cheap-excerpt/
http://mashable.com/2011/04/21/bergdorf-goodman-fendi-bag-contest-facebook/
http://mashable.com/2011/04/21/bergdorf-goodman-fendi-bag-contest-facebook/
http://mashable.com/2011/04/21/bergdorf-goodman-fendi-bag-contest-facebook/
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Case Studies: Tech, Consumer Electronics 

How Cisco Uses Social 
Media to Engage B2B 
Target Audience

For Cisco Social Media 
Marketing Manager LaSandra 
Brill, social marketing is a way 
connecting and engaging with 
a wider audience, and deepen-
ing relationships with existing 
customers. And Facebook is 
ideal to show off the lighter 
side of Cisco while engaging 
customers directly. Cisco also 
adapts to its B2B audience, as 
required, and uses MetaCafé 
in addition to YouTube, due to 
its global reach. The bottom-
line is that Cisco has been able 
to expand its audience reach 
90 times at one-sixth the cost, 
based on a recent social media 
product launch that also used 
blogger outreach.

Clarisonic Facebook User Metrics

 AUG. 28- SEP. 27- %
ANALYTICS PARAMETER SEP. 26, 2010 NOV. 11, 2010 CHANGE

Global mobile phone brand Sony Ericsson has racked up an impressive 5.3 million 
Likes, although the company has achieved that by mostly using a “Like gate” — a 
device we don’t believe is in keeping with true social engagement marketing.

http://www.britopian.com/2011/07/05/ibm-case-study-a-lesson-in-social-business-transormation/
http://www.britopian.com/2011/07/05/ibm-case-study-a-lesson-in-social-business-transormation/
http://www.emarketer.com/Article.aspx?R=1008339
http://www.emarketer.com/Article.aspx?R=1008339
http://blog.compete.com/2010/04/19/are-facebook-fan-pages-working-for-wireless-carriers/
http://blog.compete.com/2010/04/19/are-facebook-fan-pages-working-for-wireless-carriers/
http://news.cnet.com/8301-17852_3-20048006-71.html
http://news.cnet.com/8301-17852_3-20048006-71.html
http://player.vimeo.com/video/17273778
http://player.vimeo.com/video/17273778
http://www.emarketer.com/Article.aspx?R=1008339


. 

Virgin America

.

Balsams

.
Carnival Cruises

 to 

Case Studies: Travel

Queensland Pitches 
Best Job in the World

When Australia’s Queensland 
decided to use social media as 
part of an integrated destina-
tion marketing campaign, to 
drive traffic to their site and 
visitors to their destination, 
Agency Wanderlust got their 
social ROI story from an unex-
pected source. “The Best Job 
In The World” social campaign 
achieved some impressive 
results,” reports Wanderlust 
President Mark Shipley:

Site visitors – 8.4 million

Job applications – 34,680

Queensland tourism – up 
20%, while the travel sector 
struggled as a whole

Queensland’s marketing team 
initially grappled with setting 
campaign goals, as there were 
no benchmarks. They finally 
settled on the goals of 400,000 
visitors to “The Best Job In The 
World” site (as of Oct. 2009, 
more than 8.4 million visited 
from every country in the 
world), and 1-3% applying for 
the job (2.8% actually applied).

When Carnival saw that its Cruise Finder tab on Facebook was getting a lot of use, it 
upped the ante this year with a Cruise Shopper tab, which lets people book cruises 
directly on Facebook, and share that information with their friends.

http://www.whereivebeen.com/
http://en.wikipedia.org/wiki/Tourism
http://econsultancy.com/us/blog/7650-25-percent-of-hotels-ignoring-social-media-report
http://econsultancy.com/us/blog/7650-25-percent-of-hotels-ignoring-social-media-report
http://www.l2thinktank.com/traveldigitaliq2011/
http://www.l2thinktank.com/traveldigitaliq2011/
http://adage.com/article/special-report-digital-conference/virgin-america-marketer-media-makes-flying-fun/226878/
http://adage.com/article/special-report-digital-conference/virgin-america-marketer-media-makes-flying-fun/226878/
http://adage.com/article/special-report-digital-conference/virgin-america-marketer-media-makes-flying-fun/226878/
http://adage.com/article/special-report-digital-conference/virgin-america-marketer-media-makes-flying-fun/226878/
http://adage.com/article/special-report-digital-conference/virgin-america-marketer-media-makes-flying-fun/226878/
http://adage.com/article/special-report-digital-conference/virgin-america-marketer-media-makes-flying-fun/226878/
http://mashable.com/2011/03/08/social-pr-campaigns/
http://mashable.com/2011/03/08/social-pr-campaigns/
http://www.emarketer.com/Article.aspx?R=1008230
http://www.travelindustrywire.com/article44411Social_Media_Best_Practices.html
http://www.travelindustrywire.com/article44411Social_Media_Best_Practices.html
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http://www.prnewswire.com/news-releases/new-jive-study-unveils-social-business-is-top-executive-strategic-imperative-124700518.html
http://www.prnewswire.com/news-releases/new-jive-study-unveils-social-business-is-top-executive-strategic-imperative-124700518.html
http://www.readwriteweb.com/archives/study_social_media_presence.php
http://www.readwriteweb.com/archives/study_social_media_presence.php
mailto:mt@ubercool.com
http://www.emarketer.com/Article.aspx?R=1008175
http://www.emarketer.com/Article.aspx?R=1008175
http://www.emarketer.com/Article.aspx?R=1008175
http://mashable.com/2011/06/10/case-against-social-media-department-infographic/
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Selected U.S. Social Media Agencies 
Ranked by Alexa Traffic Rank*

 RANK AGENCY ALEXA INDEX

 1.  

 2.  

 7.  

 72

 71

 10.  71

 

Which Are the Best 
Social Agencies 
Internationally?

While this e-book is primarily 
focused on the U.S. market, 
whenever possible global data 
has been included, recogniz-
ing that social networks are 
the first medium to truly tran-
scend all borders. In the U.K., 
the talk usually centers around 
we are social. Other frequently 
mentioned U.K. agencies are 
Simply Zesty, NixonMcInnes, 
Wolfstar Consultancy, 90:10 
Group, ShinyRed, RAAK, 
Dare, Tempero, 33 Digital, 
and Diffusion PR. On the 
European continent, Heaven 
and Vanksen are agency 
names that surface regularly. 
In India, we hear good things 
about Pinstorm and Social 
Wavelength. In Australia, it’s 
we are social, again. We expect 
to be hearing from many of 
them, so stay tuned.

http://techcrunch.com/2011/07/18/publicis-buys-social-media-agency-big-fuel/
http://techcrunch.com/2011/07/18/publicis-buys-social-media-agency-big-fuel/
http://www.wiziq.com/tutorial/66995-Advertising-A-Creative-Aspect
http://adage.com/article/agency-news/tweet-agencies-28-revenue-digital/227164/
http://adage.com/article/agency-news/tweet-agencies-28-revenue-digital/227164/
http://adage.com/article/agency-news/tweet-agencies-28-revenue-digital/227164/
http://adage.com/article/agency-news/tweet-agencies-28-revenue-digital/227164/
http://fuelingnewbusiness.com/2010/04/22/top-10-benefits-of-social-media-for-ad-agency-new-business/
http://fuelingnewbusiness.com/2010/04/22/top-10-benefits-of-social-media-for-ad-agency-new-business/
http://myemma.com/blog/2011/06/01/agencies-struggle-social-media/
http://myemma.com/blog/2011/06/01/agencies-struggle-social-media/
https://developers.facebook.com/adproviders/
https://developers.facebook.com/adproviders/
http://adage.com/article/digital/efficient-frontier-buys-facebook-agency-context-optional-50-million/227372/
http://adage.com/article/digital/efficient-frontier-buys-facebook-agency-context-optional-50-million/227372/
http://adage.com/article/digital/efficient-frontier-buys-facebook-agency-context-optional-50-million/227372/
http://adage.com/article/agency-news/publicis-groupe-talks-acquire-big-fuel/228698/
http://adage.com/article/agency-news/publicis-groupe-talks-acquire-big-fuel/228698/
http://www.ignitesocialmedia.com/
http://www.shiftcomm.com
http://www.dachisgroup.com/
http://socialmediagroup.com/
http://www.bigfuel.com
http://www.carrotcreative.com/
http://www.likeable.com/
http://www.collectivebias.com/
http://www.alexa.com/
http://wearesocial.co.uk/
http://www.simplyzesty.com
http://www.nixonmcinnes.co.uk
http://www.wolfstarconsultancy.com
http://www.ninety10group.com
http://www.ninety10group.com
http://www.shinyred.tv
http://www.wewillraakyou.com
http://www.thisisdare.com
http://www.tempero.co.uk
http://www.33-digital.com
http://www.diffusionpr.com
http://www.heaven.fr/
http://www.vanksen.com/
http://pinstorm.com/
http://www.socialwavelength.com/
http://www.socialwavelength.com/
hhttp://wearesocial.com.au/


No Bullshit Social Media. 

, is no 

Books

Groundswell

.

Open Leadership

Web Strategist blog. 

Engage
, 

Trust Agents

Six Pixels of Separation

Analysts

Blogs

per sé
is 

Brands in May 2011.

Mashable

, , , and The 

Analysts, Books, Blogs

Most Recommended Social Media Books 

RANK BOOK TITLE 

 1. Groundswell;

 2. Crush It; 

New Rules of Marketing and PR;

Trust Agents;

Here Comes Everybody;

Inbound Marketing;

 7. Digital Strategies;

Naked Conversations;

Six Pixels Of Separation; Mitch Joel

 10.  Socialnomics;

The Blog Phenom 
That Is Mashable

Mashable is a success story if 
ever there was one. Founded 
by Pete Cashmore at age 
19 in Aberdeen, Scotland, 
Mashable claims it drew 12 
million uniques in Jan. 2011. 
Prominent writers there are 
Ben Parr and Jolie O’Dell, who 
work social media’s virtual 
aisles to cement relationships. 
A decision to broaden its 
focus to general technology 
and media coverage now has 
Mashable competing against 
big tech blogs like Engadget 
and TechCrunch. Whether that 
diminished focus will help or 
hurt in the future remains to 
be seen. For now, it’s mash on! 

Top 10 Most Influential Social 
Blogs by Alexa Traffic Rank Index*

 RANK AGENCY ALEXA INDEX

 1.  

 2.  

 7.  Mitch Joel

Jay Baer

 10. 

 

http://www.whatsnextblog.com/archives/2009/12/self-proclaimed_social_media_gurus_on_twitter_multiplying_like_rabbits.asp
http://www.whatsnextblog.com/archives/2009/12/self-proclaimed_social_media_gurus_on_twitter_multiplying_like_rabbits.asp
http://tweepsearch.com/
http://followerwonk.com/bio/?q=%22social+media+strategist%22&l=&n=&frmin=&frmax=&flmin=&flmax=
http://www.forrester.com/Groundswell
http://www.charleneli.com/
http://www.altimetergroup.com/
http://www.altimetergroup.com/
http://www.amazon.com/Open-Leadership-Social-Technology-Transform/dp/0470597267
http://www.web-strategist.com/blog/
http://www.briansolis.com/
http://www.briansolis.com/books/
http://www.chrisbrogan.com/
http://www.chrisbrogan.com/where-to-buy-trust-agents/
http://www.twistimage.com/blog/
http://www.twistimage.com/blog/
http://blogs.forrester.com/kim_celestre
http://www.webmetricsguru.com/
http://www.marismith.com/mari-smith-blog/
http://www.allfacebook.com/
http://www.insidefacebook.com/
http://techcrunch.com/2011/05/11/inside-network-webmediabrands/
http://techcrunch.com/2011/05/11/inside-network-webmediabrands/
http://techcrunch.com/2011/05/11/inside-network-webmediabrands/
http://mashable.com/
http://mashable.com/author/pete-cashmore/
http://www.socialmediaexaminer.com/
http://www.socialmediaexaminer.com/
http://www.socialmediatoday.com
http://www.socialtimes.com
http://thenextweb.com/
http://thenextweb.com/
http://mashable.com/
http://en.wikipedia.org/wiki/Pete_Cashmore
http://en.wikipedia.org/wiki/Pete_Cashmore
http://www.foliomag.com/2011/pete-cashmore
http://www.foliomag.com/2011/pete-cashmore
http://mashable.com/author/ben-parr/
http://mashable.com/author/jolie-odell/
http://blogs.forrester.com/kim_celestre
http://www.chrisbrogan.com/
http://www.web-strategist.com/blog/
http://www.briansolis.com/
http://garyvaynerchuk.com/
http://www.shirky.com/weblog/
http://danzarrella.com/
http://www.socialnomics.net
http://www.alexa.com/


section are based there, the cities by the bay can 

Francisco

. 
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. 
BusinessWeek

TradeshowWeek

Conferences, Seminars

Top U.S. Social Media Conferences 
by Alexa Traffic Rank Index

 RANK CONFERENCE INDEX

 1.  

 2.  

 7.  

 12

 10. 

Lanyrd Aims to Help 
Track Conferences by 
Crowdsourcing Deets

Within two hours after launch, 
U.K. entrepreneurs Natalie 
Downe and Simon Willison 
received more than 14,000 
visits to Lanyrd — a resource 
site they call “the IMDb of 
conferences.” Lanyrd was 
accepted to Y Combinator’s 
accelerator program and has 
since relocated to Mountain 
View, Calif. The company was 
funded by a $150,000 convert-
ible note by Start Fund. Since 
it’s crowdsourced, Lanyrd asks 
its users to contribute all data, 
including sessions, speakers 
and content.

http://lanyrd.com/topics/social-media/
http://lanyrd.com/topics/social-media/
http://www.socialbusinesssummit.com/
http://www.socialbusinesssummit.com/
http://mashable.com/2011/08/25/facebook-f8-2011/
http://mashable.com/2011/08/25/facebook-f8-2011/
http://mashable.com/2011/08/25/facebook-f8-2011/
http://www.nytimes.com/2011/07/18/technology/twitter-and-app-makers-feel-growing-pains.html
http://www.nytimes.com/2011/07/18/technology/twitter-and-app-makers-feel-growing-pains.html
http://www.socialmediaconference.com/about-moscow-2011.php
http://140conf.com/
http://www.blogworldexpo.com/
http://www.blogworldexpo.com/
http://sxsw.com/
http://www.businessweek.com/magazine/content/07_16/c4030011.htm
http://www.businessweek.com/magazine/content/07_16/c4030011.htm
http://adage.com/article/madisonvine-news/product-placement-dipped-year-time/144720/
http://adage.com/article/madisonvine-news/product-placement-dipped-year-time/144720/
http://www.businessweek.com/magazine/content/07_16/c4030011.htm
http://www.businessweek.com/magazine/content/07_16/c4030011.htm
http://mashable.com/connect/
http://www.mediapost.com/events/?/showID/SocialMediaInsiderSummit.11.FL
http://www.blogworldexpo.com/
http://www.pubcon.com/
http://140conf.com/
http://social.onlinemarketingsummit.com/index.php
http://socialfresh.com/events/
http://socialmediastrategiessummit.com/
http://usefulsocialmedia.com/upcoming-conferences.php
http://www.socialmediaconference.com/
http://lanyrd.com/
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Social PresenceSocial ActivationPage Administration
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Facebook Management



Social PromotionSocial Promotion

Facebook Management

What’s a Facebook Fan Worth? Depends 
on the Number of Friends that Fan Has

According to a comScore and Facebook study, a fan is 
worth the sum total of a social networker’s friends. In May, 
Starbucks reached 8% of all U.S. internet users through 
Facebook posts, yet the majority weren’t fans of the 
brand. comScore notes that when Starbucks posts to its 
Facebook page, only a fraction of its 24 million fans are 
actually online or paying attention to their news feed. 
About 3% of all 216 million U.S. internet users were able 
to see its post in May 2011, based on a comScore social 
analytics tool that relies on a 2 million member global 
panel. When those fans Like or comment on a Starbucks 
post, their downstream friends, an additional 5% of U.S. 
internet users, see the brand surface in their news feeds. 
That exposure comes at zero media cost. But Starbucks is 
somewhat of an anomaly, due to its massive fan base and 
the fact that many U.S. consumers visit its stores daily. But 
even brands with fewer fans, such as Bing and Southwest, 
reach more Facebook friends of fans than fans alone.

http://adage.com/article/digital/a-facebook-fan-worth-depends-number-friends/228923/
http://adage.com/article/digital/a-facebook-fan-worth-depends-number-friends/228923/
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Two Approaches to Improving Social 
Analytics Reporting

Waterloo, Ont. Canada start up TwitSprout thinks it has 
a better idea. Syndicate clear and colorful reports and 
hope pleased Twitter users will help spread the word. 
The service is in beta and free, for now. The elephantine 
battle between untold analytics competitors raises an 
important question: Would it behoove a start-up to cre-
ate a plug-and-play reporting API toolkit that could be 
used by all analytics firms? After all, everyone needs 

to express a similar set of statistics and all players are 
continously reinventing the wheel. You might call the 
technology that this start-up would create “the lingua 
franca” of analytics output. We think it’s a good idea and 
look forward to helping make this vision a reality.
Meanwhile, comScore, for its part, believes that adding 
a few old media buying terms, like “gross ratings points” 
and “frequency,” will improve its social-measurement 
tools. The company notes that Starbucks, for example, 
reached both fans and friends of fans about three times 
on average in May.

http://twitsprout.com/
http://adage.com/article/digital/a-facebook-fan-worth-depends-number-friends/228923/
http://adage.com/article/digital/a-facebook-fan-worth-depends-number-friends/228923/
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Social Gaming Culture Permeates Bricks 
& Mortar Commerce Thanks to 7-11

Here’s further proof that our burgeoning Digital Lifestyle 
has penetrated the real world. Mashable reports that 7-11 
has offered FarmVille-branded products that unlock vir-
tual, 7-11-branded items in the popular Facebook game. 
Mafia Wars and YoVille have reportedly also received real-
world tie-ins with 7-11 stores. Time to down your virtual 
Slurpee and eat your FarmVille ice cream!

http://mashable.com/2010/05/24/farmville-7-11/
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A Reusable Wall Sticker for Your Nursery

Solana Graphics Studio sells an ubercool wall sticker that 
will turn any room in your house into a “twitterati” den. 

Solana’s pitch, “Do you want to take decorations for your 
kid’s room to the next level? Painting can be a pain and if 
the kids room changes, time spent is wasted. Try this on 
for size! Yes, for $30 you too can have a cool kids room.

http://www.etsy.com/listing/32519163/twitter-bird-pack-reusable-wall-sticker
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Anatomy of a Tweet

What is contained in a tweet? A lot of information, as this 
chart by Twitter’s Raffi Krikorian shows.
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U.K.’s The Daily Telegraph

Advertising 
Age BusinessWeek, 

The New York Times, 
San Francisco Chronicle, San 

Jose Mercury News, USA Today, 
The Wall Street Journal and 
Wired.

Trendscape 2004 and 
designed Social Engagement 
Marketing

Web Attack!

ICONOCAST produced a 
hugely popular industry 
confab, called Web Attack! 
Always the innovator, Michael 
was the first to add entertain-
ment to industry conferences 
in a major way. The opening 
act of the 1999 Web Attack! 
“happening” featured basket-
ball legend Dennis Rodman, 
who roared in on a Harley-
Davidson motorcycle. In June 
2000, Michael and Web Attack! 
took New York City by storm 
with an “industrial” (trade) 
Broadway musical, entitled 
“King.com.” Star attractions 
included RuPaul and Cindy 
Margolis — the Internet’s 
“most downloaded woman.”

Michael Tchong

Ubercool

“Michael was entertaining and 

engaging and brought a lot of 

substance to our meeting. He truly 

connected with the group and 

made us pause for a moment and 

look at things in a different light.”

 



Ubercool


